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s Letter from
the Chair

CARLOS TORRES VILA

VIEW VIDEO

®

Dear shareholders,

2022 was a year of significant geopolitical and economic challenges, but
the strength of BBVA and all of its franchises, the effort and dedication of
our team, together with our leadership in strategic areas such as innovation
and sustainability, have allowed us to grow in a profitable and sustainable
manner, contributing to the economic and social growth of the
communities where we have a presence.

We added over 11 million new customers worldwide. Our rate of growth
increases every year. The pace at which we acquire new customers has
+1 1 M more than doubled from five years ago. This enormous progression is due

to the fact that we were pioneers, and made a decisive commitment to
digitization. Currently, 55 percent of new customers join the bank through
digital channels.

NEW CUSTOMERS



https://accionistaseinversores.bbva.com/microsites/bbvain2022/video/index.html

CREDIT GRANTED

+13%

COMMITMENT TO
THE COMMUNITY

€550V

NET ATTRIBUTABLE PROFIT

6,420V

LETTER FROM THE CHAIR

Furthermore, we are increasingly using new technologies and data so
our customers can make better decisions, and thus improve their
financial health. Our clients are increasingly satisfied with our service,
as evidenced by the net promoter score (NPS), which grew five percentage
points over the past year, placing us as a leader in our footprint.

Today we serve almost 70 million customers, contributing with our main
activity, granting credit, to meet their personal, family and business needs,
while supporting their economic growth and the development of more
prosperous and inclusive communities.

In 2022, we increased the amount of credit granted by 13 percent,
helping more than 100,000 families to purchase their home and financing
the growth of almost half a million SMEs and the self-employed, and more
than 70,000 larger companies, thereby promoting job creation. Moreover,
we mobilized over €9 billion to finance inclusive growth initiatives,
including infrastructure, social mortgages and insurance policies. We
have also supported vulnerable entrepreneurs with microcredits through
programs like those of the BBVA Microfinance Foundation.

We amplify the impact with our Community Commitment, which we
announced in 2021, by which we will devote €550 million to social
initiatives by 2025, together with our foundations. By the end of 2022,
we had already surpassed €230 million, 43 percent of the total, benefiting
more than 62 million people.

In addition to these achievements and the positive impact on the
communities where we develop our business, our pioneering strategy is
also generating good financial results: We posted a net attributable profit
of €6.42 billion, mainly driven by Mexico, the country that contributes the
most to the bank's results. It is also important to note that Spain is starting
to return to 2010 levels, thanks to the normalization of interest rates and
activity growth, following years of deleveraging, as well as the improvement
in efficiency and credit quality.

We continued to create value for our shareholders. The return on
tangible equity (ROTE) stood at 15.3 percent, and growth in tangible book
value per share plus dividends paid was nearly 20 percent for the year.



DISTRIBUTION TO
SHAREHOLDERS: MORE THAN

€3Bn

THE CREATION OF BBVA SPARK
IN 2022 ALSO STANDS OUT

LETTER FROM THE CHAIR

These solid results allow us to distribute more than €3 billion, almost
half of the profit, to our 800,000 shareholders, most of them small
savers. We are proposing to the Annual General Meeting the distribution of
a cash dividend of 31 euro cents per share, in addition to the 12 euros cents
paid last October, as well as a new €422 million share buyback program.

Thanks to these results, we can also reinvest in the business, so we
can continue to grow our customer franchise, reaching more people and
businesses, improving service, extending credit and fostering decarbonization.

At BBVA, we are convinced that there are many opportunities in the
current environment, despite the challenges that remain in 2023. The
context of uncertainty will continue, both from a geopolitical standpoint

as a result of the invasion of Ukraine, and from a financial standpoint due
to inflation and the second-round effects, which could lead to additional
interest rate hikes. Nevertheless, recent data, better than expected, seems
to indicate that the economic outlook and growth will improve in 2023, as
some of the uncertainties start to dissipate, with growth in practically all
countries where we have a presence.

Beyond the more immediate context, major trends like innovation and
sustainability will continue to transform the economy and our societies. For
this reason, BBVA's anticipation and vision, and our strategic priorities
give us a significant competitive advantage.

Innovation is a key factor in BBVA's profitable growth strategy. One
example of this is the bank’s firm commitment to digital banking
solutions to grow in new and attractive markets, like the digital
neobanks. At the end of 2021, we launched BBVA Italy, which already has
160,000 customers, exceeding our initial expectations. The creation of
BBVA Spark in 2022 also stands out, offering a comprehensive package

of financial services to accompany the innovative companies that are
shaping the future throughout their different stages of growth. Furthermore,
investment in venture capital allows us to know firsthand about new
technologies and generate business for the future.



WE TRIPLED OUR INITIAL
SUSTAINABLE FINANCE
GOALTO

=€3OOBn

CLOSER TO 2024 OBJETIVES

LETTER FROM THE CHAIR

Just as we were leaders in taking advantage of the huge transformation
brought about by digitization and innovation, we have another enormous
opportunity before us: sustainability, the other pillar of our strategy.

As | have mentioned on previous occasions, the decarbonization of the
economy represents the greatest disruption in history, not only due to the
magnitude of the challenge, which requires colossal investments through
2050, but due to how urgently it must be addressed.

Itis an enormous challenge that will bring change to practically all of our
habits and behaviors, affecting all companies and industries, which will be
profoundly transformed by the process.

Therefore, at BBVA, we have been taking steps in this direction for some
time now. As a founding member of the Net Zero Banking Alliance, we
made the commitment to be neutral in carbon emissions by 2050.

We have been carbon neutral in terms of our own emissions for two years
now, and we aspire to also be carbon neutral including the emissions of our
customers and suppliers.

Our priority is to help our clients in their decarbonization transition,
supporting them with advice and financing.

Sustainability is already translating into business, and is currently a

key pillar of growth for the Group. In 2022, we channeled €50 billion of
sustainable financing. This new business is growing so quickly that we
tripled our initial sustainable finance goal to €300 billion for the period
2018-2025. All of this has made us the top ranked European bank in the
Dow Jones Sustainability Index for the third consecutive year.

It has definitely been a great year for BBVA. One that has allowed us to
make decisive progress in our strategy and to get closer to meeting the
2024 objectives we announced at the Investor Day.



LETTER FROM THE CHAIR

Without a doubt, all of this was made possible thanks to the people

who make up BBVA, with their professionalism, effort, dedication and
commitment to our values: 'the customer comes first, ‘we think big"and ‘'we
are one team!

| would especially like to recognize the team for stepping up to help those
affected by the earthquakes in Turkey, and those of you who are helping to
alleviate this terrible situation with your contributions.

In conclusion, | cannot end this letter without thanking you once again

for your trust over the past year. With your support, we will continue to
accompany families and businesses in 2023, boosting growth to create
a more sustainable and inclusive society.

Carlos Torres Vila
Chair



Letter from the Chief .
Executive Officer

ONUR GENC

Dear shareholders,

Despite the uncertainty that characterized 2022, BBVA made enormous
progress in its strategy for profitable growth, based on digitization,

:€6 420M innovation and sustainability.
r

The BBVA Group's net attributable profit for 2022 was €6.42 billion,

NET ATTRIBUTABLE PROFIT

which represents an increase of 38 percent from a year earlier. This growth
was mainly driven by a solid increase in revenues, an ongoing cost
containment policy and greater asset quality.




ROTE

15.3%

COST OF RISK

0.91%

LETTER FROM THE CHIEF EXECUTIVE OFFICER

Gross income, or the sum of the main revenue lines from the banking
business, ended the year with 22.9 percent growth year-on-year at constant
exchange rates (in other words, without taking into account the impact of
exchange rates). The Group’s main geographic areas contributed to this
increase thanks to credit growth, which was boosted by the economic
recovery and better customer spreads, as a result of an environment with
more favorable interest rates.

This revenue growth, together with keeping expenses at bay, which have
grown less than the average inflation rate in the countries where BBVA
has a presence, place the efficiency ratio at 43.2 percent. This represents
an improvement of 277 basis points over the ratio from the previous
year. Therefore, BBVA remains a leader in efficiency yet another year
compared to its European peers.

Operating income, or the difference between the revenue generated and the
costs incurred, reached a record high of €14.13 billion, up 29.2 percent from
the previous year, without taking currency fluctuations into account.

As for risk indicators, the NPL ratio stood at 3.4 percent at the end of the
year, improving 70 basis points from the previous year, and the coverage
rate rose from 75 percent in December 2021 to 81 percent. The cost of risk
stood at 0.97 percent, in line with expectations and below pre-pandemic
levels (1.04 percent in 2019).

The BBVA Group remains the leader in profitability metrics among
comparable banks in Europe. In 2022, return on tangible equity was

15.3 percent, surpassing our European peers by far, which averaged 7.4
percent, while return on equity was 14.6 percent, excluding non-recurring
items in both cases. Value creation for our shareholders is also reflected

in the tangible book value per share plus dividends, which reached €7.79,
an increase of 19.5 percent over the previous year. Once again, this puts us
ahead of our competitors and our ambitious long-term goals.



CET1 fully-loaded

12.61%

LETTER FROM THE CHIEF EXECUTIVE OFFICER

These strong results have contributed to our excellent capital position, with
a CETTfully-loaded ratio of 12.61 percent. This is well above the requirement
set by the supervisor and the Group's target range.

This year has also allowed us to make significant progress in the goals we
set for 2024 at our Investor Day. We remain focused on profitable growth,
and on being a unique bank for our customers, based on a value proposition
that sets us apart.

Regarding the main business areas, | would like to underscore the following:

== Spain

Spain has benefited from GDP growth of 5.5 percent. This has translated
into a 1.8 percent increase in the amount of credit granted throughout the
year, driven by greater momentum in the most profitable segments:
corporate and consumer loans. The area’s profit rose to €1.68 billion, up 8.4
percent from the previous year.

-1 Mexico

The economic situation in Mexico, with GDP growth of 3.1 percent in

the year, has helped to boost activity in all business segments - both
wholesale and retail. This greater momentum in activity resulted in highly
significant growth in recurring revenue, which more than compensated
for an increase in costs in a high inflation environment. This led to a net
attributable profit of €4.18 billion, up 45 percent from a year ago at
constant exchange rates.

Bl Turkey

In Turkey, good business dynamics allowed for a net attributable profit
of €509 million despite the application of hyperinflationary accounting.
These results demonstrate the strength of our franchise in the country
amid a complex macroeconomic environment. In this context, it is worth
mentioning that all risk indicators performed well.



LETTER FROM THE CHIEF EXECUTIVE OFFICER

South
America

In South America, the positive evolution of the main countries stands out:
Argentina, Colombia and Peru, thanks to the performance of consumer
and corporate portfolios and credit cards. The attributable result for the
area rose to €734 million up 80 percent from the previous year at constant
exchange rates, with a balanced contribution from the more relevant
countries: €238 million from Colombia; €206 million from Peru; and €185
million from Argentina.

In short, BBVA's notable strengths, such as our leading franchises in
attractive markets, our leadership in digitization and sustainability and
the best team, are definitely what made these results possible.

For this reason, | would like to conclude by thanking the more than 115,000
people that are part of the BBVA team. None of this would have been
possible without their dedication, hard work and commitment.

Finally, yet another year, | would like to reiterate my appreciation for all of
you, our shareholders. Your constant support is fundamental to remain
leaders, and it encourages us to give our best each and every day.

Onur Geng
CEO
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BBVA
1. BBVA in brief

1.1 Who we are

© BBVA's GLOBAL PRESENCE

DECEMBER 2022

OUR
PURPOSE

To bring the age
of opportunity
to everyone

Customers

89.3

Countries Br

.25 6,040 115,675

B DIGITAL CAPABILITIES

o
I FINANCIAL HIGHLIGHTS

DECEMBER 2022

Net attribut

6,420 we

Tota
713,140 me

369,260 me

: ’ SUSTAINABLE DEVELOPMENT AND

DECEMBER 2022
CUSTOMERS

Digital =1 Mobile
= customers customers UNITS PRV

49.0Mm 474m 78% 61%

DIRECT CONTRIBUTION TO SOCIETY
NEW Sustainable Business 2025 Goal

300 BNe 136 BNe

Between 2018 and 2025 Channeled until December 2022

DIGITAL SALES

Investment in the community

550 Me

Between 2021 and 2025

U Product Relative Value as a proxy of lifetime economic representation of units sold.

BBVA is a global financial group founded in 1857 with a customer-focused vision, which currently has more than 89 million customers
and more than 115,000 employees. BBVA is present in more than 25 countries, has a leading position in the Spanish market, is the
largest financial institution in Mexico and has leading franchises in South America and Turkey.

During its 165-year history, BBVA has stood out for its leadership in the transformation of the financial industry, which is clearly
reflected in the Group's Purpose: “To bring the age of opportunity to everyone”. BBVA wants to help people, families,
entrepreneurs, the self-employed, businessmen, employees and society in general to take advantage of the opportunities provided by
innovation and technology.

Leadership in innovation is reflected in BBVA's differential digital capacities. More than 47 million Group customers regularly use the
mobile channel to interact with BBVA and 78% of sales are made through digital channels.

Likewise, BBVA offers its customers a unique value proposition, leveraged on technology and data, helping them improve their
financial health with personalized information on financial decision-making and, also, helping them in their transition towards a more
sustainable future.

BBVA is a pioneer in its commitment to sustainability, a key strategic pillar with a very significant impact on the banking business. The
Group wants to accompany its customers with financing, advice and innovative solutions in their transition towards a more
sustainable and inclusive world. An example of BBVA's growing commitment is the objective of channeling €300,000m in sustainable
financing for the 2018-2025 period. Likewise, BBVA through the Commitment to the Community 2025 and through foundations,
€550m will be allocated to social initiatives to support inclusive growth in the countries where it is present.

BBVA's results in 2022 confirm the success of its strategy in an environment of high uncertainty. A net attributable profit (loss)
excluding non-recurring impacts of £€6,621m' that grows by 30.6% compared to the previous year, together with a solid solvency
thanks to a fully-loaded CET1 ratio of 12.61%, allow BBVA to continue advancing in the execution of his Purpose.

! For more information, see the Alternative Performance Measures at the end of this report.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.
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1.2 Highlights

rtuniti

Recurring Net Attributable Profit

€6,621 Mn

In 2022, BBVA reported the highest results ever |

Excellent core revenues evolution

and activity growth

NIl + Fees Lending

activity

+30.7% +13.3%

vs. 2021 (constant €)

1. Variation at constant exchange rates. Excluding repos,

Solid evolution of the
Cost of Risk

Cost of Risk
1.55%

0.93%

2020 2021 2022

2020 and 2021 data excludes the US business sold to PNC.

=% TRANSFORMATION

New Customer Acquisition’
(Million; % acquisition through digital channels)

vs. Dec 2021

0.91%

1.2

87

46 2]

TOTAL

MILLION

7%

DIGITAL

2017 2018 2019 2020 2021

1. Gross customer acquisition through own channels for retail segment.
Excludes the US business sold to PNC for comparison purposes

55%

2022

Leading efficiency
and profitability

ROTE

(recurring)

15.3%

ROE

(recurring)

14.6%

Efficiency Ratio

43.2%

Q F£7] EUROPEAN PEER GROUP RANKING'

1.European Peer Group: BARC, BNPP, CASA, CMZ, CS, DB, HSBC, ISP, LBG, NWG, SAN, SG, UBS, UCG
Peers data are based on reported figures as of 9M22 annualized. BBVA data as of 12M22.

Strong Capital position

CET1 fully-loaded
12.61%

Target range
11.5-12.0%

Dec-22

~\_ SUSTAINABILITY

Sustainable Business*

NEW TARGET

eEm £3008"

:€1365n Target in 2021
Channeled until DEC 22 €£2008n

(€50Bn in 2022) o

. /
/ y Target in 2018
- 4 £1008"

-/.
g
-/

2018 2019 2020 2021 2022 2023 2024 2025

Memberof
Dow Jones
Sustainability Indices

Powersd by the S&7 Global CSA

FORTHIRD YEAR IN AROW
EUROPEAN BANKS RANKING

R#

* Note: sustainable business channeling is considered to be any mobilization of funds, cumulatively, towards activities or clients considered to be sustainable in accordance with existing regulations, internal and market standards and
best practices. The foregoing is understood without prejudice to the fact that said mobilization, both at an initial stage or at a later time, may not be registered on the balance sheet. To determine the funds channeled to sustainable

business, internal criteria is used based on both internal and external information

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.
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Creating Opportunities 4

In 2022, BBVA has made very significant progress in the execution of its strategy focused on profitable growth, at the same time that
it has continued to lead the transformation of the banking sector in the field of digitization and sustainability. All this has allowed BBVA
to create opportunities for everyone, which is its Purpose, supporting customers, employees, shareholders and society in general.

In 2022 the Group has grown reaching a new record in customer acquisition, adding more than 11 million new customers worldwide.
This means that the rate of attracting new customers has more than doubled compared to the one in 2017.

In addition, 55% of these new customers arrive through digital channels, while just five years ago, only 7% did. This is the proof that
the bank continues to be at the forefront of innovation.

NEW CUSTOMERS @ (BBVA GROUP, MILLION; PERCENTAGE OF ACQUISITION THROUGH DIGITAL CHANNELS)

11.2
8.7
7.1 7.2
o ®
5.1

4.6 A
TOTAL NEW CUSTOMERS @ .
CUSTOMER ACQUISITION | 70/ /
THROUGH DIGITAL ! O”'_'_'_-_._-_-_-_.
CHANMELS 2017 2018 2019 2020 2021 2022

M Gross customer acquisition through own channels for retail segment. Excludes the US business sold to PNC for comparison purposes.

BBVA was the first bank to embark on the path of digitization, which today represents an enormous competitive advantage.
Digitization makes it possible to improve efficiency and, above all, provide customers with comfortable, simple and accessible
channels so that they can interact with the Bank when and how it suits them best.

Today there are more than 47 million customers who operate with the bank through mobile phones, almost 20% more compared to
the previous year. Compared to 2017, the percentage of customers who use their mobile phones to interact with BBVA has gone from
35% to more than 70% in 2022. Similarly, it should be noted that 78% of total sales in Group units are through digital channels,
compared to the figure of 40% reached 5 years ago.

MOBILE CUSTOMERS DIGITAL SALES
(BBVA GROUP. MILLION CUSTOMERS) (BBVA GROUP, PERCENTAGE, UNITS AND VALUE (PRV™))

8

47.4 e

+19%
18.0 vs. 2021

2017 2022 2017 2022

M Product Relative Value as a proxy of lifetime economic representation of units sold.

In addition, BBVA's commitment to data and technology in order to help customers make better decisions about their money and
improve their financial health, is now a reality. Customers are increasingly satisfied with the service offered and this is demonstrated
by the NPS or Net Promoter Score, which has increased 5 percentage points in the last year.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.
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Beyond digitization, innovation is a key factor in BBVA's profitable growth strategy. An example of this is the firm commitment to
digital banking solutions to grow in new and attractive markets, such as digital neobanks. As is the creation of BBVA Spark in 2022,
which offers a comprehensive proposal of financial services to accompany innovative companies that are defining the future
throughout their different stages of growth. Likewise, investment in venture capital funds is a fundamental part of the Group's
strategy to learn about new technologies and generate business and financial profitability.

Opportunities
r 5

In the same way that digitization has brought an enormous transformation, the decarbonization of the economy represents the
greatest disruption in history and an enormous opportunity. Not only because of the magnitude of the challenge, but also because of
the limited time to undertake it. To achieve an emission-free economy, an estimated investment of USD275 trillion is necessary until
2050 or what is the same, more than 8% of world GDP until that date®. All companies and industries will be profoundly transformed
by this process.

For this reason, BBVA has incorporated sustainability into its day-to-day activities, both in its internal processes and in its relationship
with customers. Since 2020 it has been neutral in its own emissions® and in 2021 it assumed the 'Net Zero 2050' commitment, as a
founding member of the Net Zero Banking Alliance, that is, to be neutral in carbon emissions by 2050, also including those of
customers and suppliers.

To this end, it has set intermediate targets to decarbonise its portfolio in six CO, intensive industries by 2030 (electricity generation,
automotive, steel, cement, coal, and oil and gas).

BBVA's priority is to support its customers, with advice and financing, in the preparation and implementation of their transition plans,
which require a large investment. For this reason, sustainable business multiplies exponentially year after year. As of December 31,
2022, the Group has channelled*£50bn in the year, making a total of €£136bn allocated to sustainable activities® since 2018.

Given this rate of growth, in 2022 BBVA has once again raised its goal of channelling sustainable business by 2025 to €300,000m,
thus tripling the initial goal of €100,000m that was proposed in 2018.

SUSTAINABLE BUSINESS ANNUAL GROWTH
(BBVA GROUP, CLIMATE CHANGE AND INCLUSIVE GROWTH)

136

Channeled since £50 gn
2018

€35en
€-|8E§|'I €2O Bn
€12 en I I

2018 2019 2020 2021 2022

For all these reasons, once again this year, BBVA has obtained the best score in the category of banks in the European region in the
latest Dow Jones Sustainability Index, the world reference index in terms of sustainability. The recognition as the most sustainable
bank in Europe for the third consecutive year reaffirms the success of the strategy for a greener and more inclusive future.

2 Source: “The net-zero transition: What it would cost, what it could bring”, McKinsey & Company, 2022.

3 The direct emissions mentioned include scope 1, 2 and part of scope 3: waste, emissions from business trips and the displacement of employees of central services (see section
"2.3.6 Management of direct and indirect impacts” of this report).

For the purposes of the 2025 Objective, the channelling of sustainable business of the entities that are part of the BBVA Group as of 12/31/2022 as well as the BBVA
Microfinance Foundation is included.
° For the purposes of the Goal 2025, channelling is considered to be any mobilization of funds, cumulatively, towards activities or clients considered to be sustainable in
accordance, fundamentally, with existing regulations, internal standards inspired by existing regulations, market standards such as the Green Bond Principles, the Social Bond
Principles and the Sustainability Linked Bond Principles of the International Capital Markets Association, as well as the Green Loan Principles, Social Loan Principles and the
Sustainability Linked Loan Principles of the Loan Market Association and best market practices. The foregoing is understood without prejudice to the fact that said mobilization,
both at an initial stage or at a later time, may not be registered on the balance sheet. To determine the funds channelled to sustainable business, internal criteria is used based on
both internal and external information, either from public sources, provided by customers or by a third party (mainly data providers and independent experts). BBVA does not
assume any responsibility for the opinions expressed by third parties or for any errors or omissions in the information coming from external sources.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.



BBVA

6

This pioneering strategy, based on booming trends such as innovation and sustainability, has allowed BBVA to achieve excellent
results in 2022. Recurring profit was €6,621m®, which represents a record figure and 31% higher than the previous year; and earnings
per share growth is 48%, thanks to the share buyback program. In reported terms, the benefit has risen to €6,420m.

In 2022, the bank has promoted profitable growth and value creation for the shareholder, as evidenced by the return on tangible
equity or ROTE, which stands at 15% and the growth of tangible book value per share plus dividends paid, which is close to 20% in the
year.

TBV + DIVIDENDS PROFITABILITY METRICS @
(BBVA GROUP. € / SHARE) (BBVA GROUP. PERCENTAGE)
M BV / share Dividends paid / share

7.79
6.52

7.44 ROE 14.6
11.4
Dec-21 Dec-22 2021 2022

MApril 2022 dividend per share 0.23 € (gross) and October 2022 dividend per share 0.12 € (gross).
@ Profitability metrics excluding discontinued operations and non-recurring results.

At the same time, BBVA maintains a solid capital position at the end of the year. The Group's fully-loaded CET1 ratio stood at 12.61%
as of December 31, 2022, well above the Group's CET1 regulatory requirement (8.60%) and the Group's target management range
established on 11 0.5-12.0% of CET1.

All of this allows BBVA to significantly increase shareholder remuneration, allocating more than €3,000m of these results (47% of the
reported attributable profit). This remuneration is consistent with the Group's shareholder remuneration policy, which contemplates
distributing annually between 40% and 50% of the profit for the year.

On the one hand, the Bank proposes raising the cash dividend for the year to 43 euro cents gross per share (the highest in 14 years
and 39% higher than in 2021). Following the gross 12 euro cents per share paid in October 2022, the bank plans to submit a final
dividend of 31 gross euro cents per share for approval by the Shareholders' Meeting, which is expected to be paid in April 2023.

In addition, after having completed in 2022 the execution of one of the largest share buyback programs of European banks, BBVA
plans to launch a new share buyback plan worth €422m, subject to the approval of the governing bodies and supervisory
authorizations.

All these advances in 2022, position BBVA on the right path to achieve the ambitious goals for 2024 and continue on the path of
profitable growth. These advances also allow BBVA to fulfil its Purpose "To bring the age of opportunity to everyone".

In the first place, through the bank's transactional services, with the provision of credit to individuals and businesses, boosting
economic activity and supporting short and long term challenges such as digitization and sustainability.

During 2022, the Group has mobilized more than €9bn in inclusive growth, through financing, sustainable infrastructures, social
mortgages or social insurance. Additionally, last year BBVA made public its Commitment to the Community, which means allocating,
together with foundations, €550m to social initiatives until 2025. At the end of 2022, it has already allocated more than €230m, 43%
of the total, which has benefited more than 62 million people.

BBVA works to create opportunities for its customers, shareholders, team, and above all, to achieve a more sustainable and inclusive
society that leaves no one behind.

6 For more information, see the Alternative Performance Measures at the end of this report.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.
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2. Non-financial information report

Pursuant to the Commercial Code and the Capital Companies Law, this consolidated Non-financial information report includes,
among other matters: the information needed to understand the performance, results, and position of the Group’, and the impact of
its activity on environmental and social issues, respect for human rights, and the fight against corruption and bribery matters, as well
as employee matters.

For the publication of the non-financial key performance indicators, BBVA Group has followed, as an international information
framework, the guide of the Global Reporting Initiative (hereinafter, GRI), in accordance with the latest version updated in December
2021, as well as the Communication from the European Commission of July 5, 2017 on Guidelines on the presentation of non-financial
reports (Methodology for the presentation of non-financial information, 2017/C 215/01). For greater ease of locating said indicators,
in chapter "5.2 Compliance tables" of section "5. Other information", you can see the tables related to compliance with the
requirements of Law 11/2018 and the GRI, with reference to each of the sections of this Report of non-financial information where the
information is found.

The information included in the consolidated non-financial information report is verified by Ernst & Young Auditores, S. L., in its
capacity as independent provider of verification services, with the scope indicated in its Verification Report.

It should be noted that this consolidated "Non-financial information report" includes certain information and metrics that are aligned
with those required by other initiatives or international standards with which BBVA Group shows its commitment to transparency in
terms of sustainability:

—  Principles for Responsible Banking promoted by the United Nations Alliance with the financial sector (hereinafter, UNEP-FI):
BBVA publishes the progress and advances achieved in each of the six principles defined by UNEP-FI and the UNEP-FI
Guide to setting climate goals for banks (see the chapter “5.2.4 Index of contents of the Principles of Responsible Banking
UNEP FI" of the chapter “5.2 Compliance Tables").

—  The Group's contribution to the United Nations Sustainable Development Goals (hereafter, SDGs) for the 2022 and 2021
financial years is included in the chapter “5.2.6 Contribution to the Sustainable Development Goals” of the chapter “5.2
Compliance tables”.

- WEF-IBC metrics: BBVA was one of the first entities worldwide to support the Measuring Stakeholder Capitalism initiative of
the International Business Council (IBC) of the World Economic Forum (WEF), assuming the commitment to gradually
increase the publication of a set of metrics (core and expanded), published in September 2020.

—  Sustainability Accounting Standards Board (SASB) - Commercial Banks, Mortage Finance and Consumer Finance

standards: SASB sets standards to guide companies on the disclosure of relevant and consistent information in terms of
sustainability that is followed by an increasing number of major institutional investors globally.

The alignment with these initiatives or international standards is detailed in the section "5.2.5 Alignment of BBVA Group's non-
financial information to WEF-IBC and SASB standards” of the chapter “5.2 Compliance tables”.

/ In those cases in which the perimeter of entities in the corresponding disclosure does not coincide with the total entities of BBVA Group, the perimeter used will be explicitly
indicated. In general, all the breakdowns include the main countries where the Group operates (Spain, Mexico, Turkey, Colombia, Peru and Argentina).
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2.1 Strategy

2.1.1 Purpose, strategic priorities and values

In 2022, the world faced an environment marked by uncertainty caused by the growing geopolitical risk, the invasion of Ukraine,
strong inflationary tensions and the rise in interest rates, which has put a brake on the growth expected after leaving COVID-19
behind. However, in this environment, the global trends on which BBVA's strategy is based have confirmed its critical role in the
transformation of the economy: digitization, innovation and decarbonization.

—  Onthe one hand, the end of the pandemic has not slowed down digitization. People's behavior continues to move not only to
digital and mobile channels, but also to large value ecosystems offered by the main technology companies with a
differentiated customer experience.

— Second, innovation. Although the markets have not been immune to this new environment, with corrections in the
valuations of sectors leveraged on innovation, the role of new technologies continues to play a critical function in the
transformation of the economy, with a great impact on growth and the productivity. A true era of opportunities thanks to the
new possibilities offered by new technologies such as artificial intelligence, quantum computing, cloud processing,
blockchain technology, etc.

—  Likewise, decarbonization is clearly a differential trend in the current environment and the greatest disruption in history due
to its strong impact on the competitive dynamics of many sectors. Innovation plays a key role in the decarbonization
process, a challenge that requires strong investments in new carbon-neutral technologies in all sectors, beyond energy. This
challenge is of great importance today in a context that has shown that high energy dependence can be a strong
vulnerability. Energy independence has become a priority beyond the fight against climate change.

All these trends validate the strategy pursued by BBVA. A strategy that revolves around a single Purpose: “To bring the age of
opportunity to everyone”. Thanks to innovation and technology, BBVA seeks to have a positive impact on the lives of people and on
the businesses of companies, providing access to products, advice and solutions that allow its customers to make better decisions
about their finances and achieve their vital and business purposes.

Likewise, the Group is based on solid values: customer comes first, we think big and we are one team.

BBVA's values, and their associated behaviors, are integrated into the models and key levers that promote the Group's
transformation, as well as in the global people management processes: from the selection of new employees, through the role
assignment processes, evaluation, people development, training; up to the incentive for meeting the annual objectives.

These values, together with the Purpose and strategic priorities, are the guide for action in all decisions and are in the DNA of all the

people who are part of the BBVA Group. For more information on values, see section “2.2.3 Employees”, section “Culture and values”,
in chapter “2.2 Our stakeholders” of this report.

Customer comes first We think big We are one team

We are empathetic We are ambitious | am committed

ou rva I ues We have integrity We break the mold | trust others

We meet their needs We amaze our customers | am BBVA
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Guided by this Purpose, BBVA's strategy is structured around six strategic priorities:

Our strategic priorities

Improving our clients’ e Reaching The best and most
financial health more clients engaged team

Helping our clients @ Driving operational Data and
tra ns@on towards a excellence Technology
sustainable future

1. Improving our customers’ financial health

BBVA aspires to be its customer's trusted financial partner, helping them to improve their financial health by offering personalized
advice based on technology and the use of data.

Money management is one of the greatest concerns for people. BBVA wants to help its customers improve their financial health in
two ways:

—  On the one hand, by supporting them in the day-to-day management of their finances, helping them understand and be
aware of their income and expenses, management of future needs, capacity to save, etc.

—  On the other hand, helping clients to make the best financial decisions to achieve their vital and business goals in the
medium and long term through personalized advice.

2. Helping our customers transition toward a sustainable future

Climate change is a challenge that urgently needs to be addressed, but it is also a major business opportunity for the financial
sector. The decarbonization of the economy will have an impact on all industries and on the way people move, consume or furnish
their homes, requiring significant investments that will last for decades to come.

Additionally, the Bank has an opportunity in the development of inclusive growth. The current environment, with high digitization
and use of data, makes it easier to provide an efficient service and with a better understanding of customer behavior. This
environment allows the development of new business opportunities that favor inclusive economic development, supporting
disadvantaged sectors and inclusive infrastructures, as well as mass banking leveraged on digital channels and new relationship
models.

3. Reaching more customers

Scale is increasingly critical in the banking business. BBVA aims to accelerate profitable growth, supporting itself through its own
channels and where the customers are (in third-party channels).

In this sense, BBVA has identified the payments, insurance, asset management and cross-border business activities of companies
as key drivers of profitable growth, as well as the value segments of SMEs and private banking.

The key role of innovation in the growth of BBVA implies the Group's firm commitment to new business models such as digital
neobanks and the creation of BBVA Spark, that offers a comprehensive proposal of financial services to accompany companies
innovative in its different phases of growth.

4. Driving operational excellence

BBVA is committed to providing the best experience possible and is transforming its model of customer relations to adapt to
changes in customer behavior. To do so, it provides access to its products and services through simple processes. The role of the
commercial network is increasingly more focused on transactions of greater added value for customers. Interactions of lower added
value are redirected to self-service channels, thus reducing unit costs and increasing productivity.

The transformation of the relational model is accompanied by a change in the operational model, focused on process reengineering

in the search for greater automation and improved productivity, as well as speedy delivery to the market of new products and
functionalities.
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This is not forgetting disciplined management of both financial and non-financial risks and optimized use of capital key factors for
consistently achieving a return higher than the cost of capital.

5. The best and most engaged team

The team continues to be a strategic priority for the Group. A diverse and empowered team, with an outstanding culture, guided by
the BBVA Purpose and values and driven by a model of talent development which provides growth opportunities for all.

BBVA works to promote the growth and training of the people who make up the Group, who have the necessary skills, knowledge
and experience to achieve strategic objectives efficiently and effectively. Also to ensure that employees live the values and
behaviors of the Group. People want to be part of companies that are inspired by purpose, with an engaging culture and values that
foster diversity, inclusion, equality, social impact, and recognition of work.

6. Data and technology

Data and technology are obvious accelerators to achieve our strategy. The commitment to developing advanced data analysis
capacities, together with secure and reliable technology, allows the creation of outstanding high-quality solutions that help create
competitive advantages.

The use of data and new technologies also generates the opportunity for increasingly global processes which can be used in the
different geographies and are easily scalable, thus reducing the unit cost of the processing.

BBVA continues to make progress in the development of an increasingly robust model of security and privacy (cybersecurity,
business processes, fraud and data security).

A set of strategic Key Performance Indicators (KPIs) has been defined to monitor progress in the execution of strategic priorities.

These are both financial indicators linked, for example, to attributable profit, tangible book value per share (TBV) or the cost-to-
income ratio, and non-financial indicators, such as those related to customer satisfaction (NPS), mobilization of sustainable financing
or digital sales.

These strategic KPIs are integrated into the Group's various management processes, such as the planning and budgeting process, the
prioritization of resources and investments, as well as for the purposes of the variable remuneration system.

2.1.2 Our objectives

With the execution of this strategy BBVA aims to:

—  Become alarger and more profitable bank.
—  Become a differential bank for our customers with a unique value proposition.
—  Continue to be the leader in efficiency.

In line with the strategic priorities and to monitor closely the level of progress in their execution, BBVA defined ambitious targets over
the coming years in terms of efficiency, profitability, creation of shareholder value, customer growth and the channeling of
sustainable finance. These objectives were communicated on the Investor Day held on in November 2021.

Among these objectives, in October 2022, BBVA again increased the target for channeling sustainable business to €300bn for the

period 2018-2025, tripling the initial commitment tripling the initial target set in 2018. This figure is a tangible example of the Bank's
commitment to sustainability.
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Our objetives 2024

EFFICIENCY PROHTABILITY VALUE CREATION

NEW TARGET CUSTOMERS SUSTAINABLE FINANCE

A0 ¢300:.

BBVA remains committed to its 11.5-12% CET1 target range

During 2022, BBVA made considerable headway toward the achievement of these long-term objectives, showing a significant degree
of progress.

COST-TO-INCOME (BBVA ROTE (BBVA GROUP. TBV/SHARE + DIVIDENDS (BBVA GROUP,
GROUP. PERCENTAGE) PERCENTAGE) YoY PERCENTAGE)
19.5
15.3 o ot 2t A
4.0 2021-24 CAGR
120 [ 10.1
T~ 42.0
2021 2022 2023 2024 2021 2022 2023 2024 2021 2022 2023 2024
NEW TARGET CUSTOMERS " SUSTAINABLE BUSINESS
(BBVA GROUP, MILLION CUMULATIVE) (GRUPO BBVA, € BILLION, CUMULATIVE SINCE 2018)

P 136
2021 2022 2023 2024 2021 2022 ...2025

M Excluding discontinued operations and non-recurring results.

@ Target customers refers to those customers in which the bank wants to grow and retain, as they are considered valuable due to their assets, liabilities and/or transactionality
with BBVA.
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2.1.3 Progress made in executing the strategy

A larger and more profitable bank

BBVA seeks to grow by positioning itself where customers are. To this end, the Group pays special attention to attracting customers,
either through its own channels or through channels and agreements with third parties. All this without losing focus on profitable
growth, betting on the most relevant product verticals and value segments. Likewise, BBVA continues to make progress in its
commitment to grow in new business models.

During the 2022 financial year, the Group acquired 11.2 million new customers through its own channels. As a consequence of the
improvement in digital capabilities, the acquisition of customers through these channels has continued to increase continuously in
recent years and, in 2022, it broke another new all-time record, standing at more than 6.2 million, which represents a 55% of all new
customers (+163% since 2019). For their part, mobile customers have grown by 65% since December 2019, reaching 47.4 million,
70% of the total. Digital sales already account for 78% of the total units sold?®.

In addition, it should be noted that customer acquisition is translating into greater cross-selling and greater customer loyalty. As an
example, in Spain more than 70% of new customers become target customers in six months. Target customers are defined as those
customers segments in which the Group wants to grow and retain, considering them to be of high value, either due to their level of
assets, liabilities or transactions with BBVA.

In the search for profitable growth, BBVA focuses on acquiring customers in high-value segments and relevant product verticals,
which allow it to boost the Group's results:

— Small and medium-sized companies (hereinafter, SMEs)

During 2022, the income generated in the SME segment has contributed 13.4% of BBVA's gross margin, confirming its position as
a key segment. The Group is working on developing a global value proposition aiming to improve segmentation and customer
experience. Specifically, progress has been made in having greater capillarity, in developing new risk models and new remote and
digital capabilities. All this already shows tangible results, such as 100% digital credit solutions linked to Point of Sale (POS)
Terminals that grow by 58% and an increase of 60% in pre-approved offers.

- International Business Banking

To boost the International Business Banking segment, BBVA Pivot was launched one year ago which is an ecosystem of solutions
and channels for the management of the treasury of companies and corporations, renewing the offer of services through a digital
solution that facilitates the daily management of their activity. Among the solutions offered are: payments, collections, account
information, cost reconciliation, expense settlement, supply chain financing or bilateral and syndicated loan information, all
through the channel that clients choose: direct channels, web and app.

This ecosystem operates centrally in 14 countries where BBVA is present and 7 countries through agreements with other banks.
The companies that use these services simplify their treasury management and also take advantage of the BBVA footprint,
generating synergies between businesses in all countries, thus creating a strong link with BBVA. It is one of the greatest levers of
growth through different indicators: the gross margin and commissions for treasury management have grown by 70% compared
to 2021. These figures represent 37% of the total commissions from cross-border clients of CIB and Companies and Corporations
Banking. On the other hand, the transaction volumes have exceeded €665bn, growing by 48% compared to last year.

- Payments

Payments is a strategic business for BBVA due to its contribution to revenue growth, as it is a key lever for linking and developing
the financial relationship with customers, both for businesses, through the acquisition business, and for individuals through cards
and other payment solutions.

With the acquisition business BBVA seeks to be the reference partner for businesses with in-store payment solutions and also in
digital/electronic commerce. In addition to traditional payment products, BBVA offers high-value solutions such as financing at
the point of sale (BNPL, "Buy Now, Pay Later") or financing linked to the billing of the POS. In Mexico, BBVA has Openpay, the
payment services platform for businesses, which is already established in Colombia, Peru and Argentina, becoming a key
payment service provider in Latin America. Thanks to this focus on the acquiring business, in 2022, BBVA grew its acquisition of
new businesses by 26%.

Regarding retail clients, BBVA continues to advance its Aqua card strategy, a new generation of cards without printed numbers
and with dynamic CVV that offer a differential experience and greater security compared to traditional cards. Aqua is already a
reality in Spain, Mexico and Peru, with the number of cards rising to 22 million by December 2022, tripling the figure for 2021 and
significantly reducing e-commerce fraud (i.e. the fraud ratio over sales is 2 times lower in Spain, 5.5 times lower in Mexico and 7
times lower in Peru). BBVA also achieves leadership in the adoption of mobile payments in Peru and Colombia by being part of the
group of banks that have adopted Apple Pay first.

8 Data excluding Venezuela
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— Insurance

Insurance is a key product to offer comprehensive advice to customers and have an impact on their financial health. BBVA has
continued to develop the insurance business with significant growth in activity and results, taking advantage of the technical
capabilities in the life insurance segment and deploying the agreements with third parties in the non-life insurance segment that it
developed in 2021 in some markets. This has materialized with the launch of modern, innovative products adapted to the trends
and best practices in the insurance industry (for example, auto insurance and insurance for SMEs in Spain, health insurance in
Mexico and Turkey, and insurance for home in Colombia, Peru and Argentina).

On the other hand, BBVA has continued to develop the life insurance business with an offer of modular solutions adapted to
customer needs in all geographical areas, and the launch of new savings products in the main markets. Likewise, BBVA is
innovating in the deployment of advanced data analytics models that allow to provide its customers with offers tailored to their
specific needs at all times through its different channels. All in all, BBVA managed to raise annual premium growth to 17%
compared to 2021.

— Private Banking and asset management

In 2022, BBVA continued to make progress to offer Private Banking customers increasingly personalized, comprehensive and
specialized advice. In the last year, this advice was extended to more than 25,000 new customers in Spain and 11,000 in Mexico,
with a greater number of Private Banking advisors, who were provided with remote capabilities to improve customer convenience.
On the other hand, progress continued in providing more detailed information for the clients of its investment portfolio. Likewise,
the business in Colombia and Peru was strengthened, with a growth in the number of bankers and an improvement in the value
offer.

Thanks to its progress towards an increasingly global model for customers with innovative solutions, in 2022 BBVA received the
award for the best private bank in the world in digital solutions for its customers, according to Global Finance. On the other hand,
thanks to its leadership in sustainability, BBVA once again received the award for the best private bank in the world in responsible
investments by Global Finance. It should be noted that all the private bankers of the Group have received specific training in ESG
matters.

Innovation is a key factor in BBVA's profitable growth strategy.

An example of this is that the Group has promoted strategic investments in digital banking solutions to grow in new and attractive
markets, such as betting on purely digital banks through the stakes in Atom in the United Kingdom, Solaris in Europe and Neon in
Brazil. In the same way, the launch of the 100% digital business in Italy has been a success, progressing above forecasts with more
than 160,000 customers since its launch thanks to the support of the BBVA infrastructure and mobile app in Spain.

In 2022, BBVA has taken another step forward in its firm commitment to innovation with the creation of BBVA Spark, which was
created with the aim of being the bank for the innovative companies that are defining the future. Companies with a scalable and
innovative business model, based on technology and with high growth rates. With BBVA Spark, the Group offers a comprehensive
proposal of financial services to accompany these companies throughout their different stages of growth. Thus, a global unit has been
created that is already operational in Spain and Mexico and that will be extended to the rest of the geographical areas where the
Group operates, with the aim of growing and attracting new customers among the most innovative companies with the greatest
growth potential.

The market situation experienced in the technology sector in the second half of 2022 has favored the creation of a unit such as BBVA
Spark, and has allowed BBVA to generate a great reception in the entrepreneurial ecosystem. This has also been thanks to a
differential value proposition for these companies and other actors such as venture capital funds that is based on 3 pillars:

1. An ad-hoc relationship model through a 100% dedicated team of bankers and specialists in financing solutions, with in-
depth knowledge of the businesses and the needs of these clients.

2. A complete offer of financial products: from the most basic such as payment solutions, cards, payroll, insurance or online
banking; to other more sophisticated solutions related to financing. Especially with products such as “venture debt”, or with
loans to finance growth in general.

3. A strong connection with the ecosystem thanks to extensive experience in the Open Innovation area and a team dedicated
to managing investments in venture capital funds that allow BBVA to be closer to the investment ecosystem and have a
great reach to some of the world's leading investors.

Investment in venture capital funds is a fundamental part of the Group's strategy to learn about new technologies and be able to
generate business and financial profitability. Thus, in 2022 the Group has increased its investments in innovation through funds such
as Propel, specialized in fintech, or Sinovation Ventures, the leading fund in China. And also with two new verticals:

-  The first focused on investments related to technologies that address the great challenge of decarbonization. During 2022,
BBVA has entered into funds such as Hy24, which seeks to invest in industrial projects that bring solutions based on green
hydrogen to a commercial scale; Lowercarbon, which invests in companies that develop technologies to absorb carbon
directly from the atmosphere; o Fifth Wall Climate, a leader in "proptech" with a fund that seeks to decarbonize the value
chain of the construction and real estate sector.

— The second, aimed at investing in innovative companies with high growth potential within the markets in which BBVA
operates. In total, commitments have been signed with seven funds between Mexico and Spain, among which Leadwind
stands out, the first fund aimed at scaleups9 in the Iberian Peninsula and Latin America.

Thus, BBVA Spark concentrates in a single global area the synergies with the entrepreneurial ecosystem that the BBVA Group has
around the world, both in banking and investment activities, allowing these companies to cover all their financial needs in one place,
as well as have adapted financing products.

° Companies with a high technological component in a phase of accelerated growth
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A differential bank for our customers with a unique value proposition

BBVA offers its customers a unique value proposition, providing advice for making the best financial decisions and helping them in
their transition to a more sustainable future. This value proposition gives a premium experience which has a direct impact on
customer satisfaction.

Thus, BBVA occupies the top positions in the NPS'® in the main markets in which it is present, which is reflected in the retention data,
which shows a positive evolution in the levels of customer churn (retail customers and SMEs), and a Higher engagement from digital
customers, whose churn rate is 42% lower than that of non-digital customers.

As of December 31, 2022, BBVA maintained its leadership in the retail NPS indicator in Spain and Mexico. In the rest of the countries,
BBVA was in second place, with Turkey, Colombia, Peru and Uruguay maintaining their position compared to 2021, in addition to
Argentina, whose action plans allowed it to regain the second place in the ranking.

In 2022, BBVA placed a special focus on helping SMEs and companies to continue recovering from the impact of the pandemic. A
close and personalized service model, accompanied by improvements in technological channels, positioned BBVA as the leader in the
business segment in Mexico, Turkey, Colombia, Peru and Uruguay, along with Spain and Argentina in second position. In addition,
BBVA was the leader in SMEs in Turkey, Colombia and Peru, with Spain, Mexico and Argentina in second place, and Uruguay in third
position.

At the cutting edge of digitalization

Digitalization has been one of the pillars of the BBVA strategy for more than a decade, and during this time its value proposition has
evolved. Initially, the Group focused on improving customer service through digital channels to make self-service systems available
which allow transactions to be carried out and contracts arranged in a simple and agile way with a single click. The Group then
focused on the development of the necessary capacities to increase digital sales and attract new customers through remote
channels. The Bank now also aims to advise its customers via data and artificial intelligence, to ensure they make the best financial
decisions.

SERVICE SALES CUSTOMER ADVICE
ACQUISITION

BBVA has therefore worked in 2022 to continue developing global solutions around financial health and with excellent results. Today,
six out of ten mobile customers interact with the financial health functionalities.

The financial health area. BBVA takes a two-pronged approach: day-to-day control and the achievement of medium- and long-term
objectives:

1. On the one hand, accompanying customers in the daily management of their finances, helping them to have a better
understanding of their income and expenses, with personalized solutions (for example "My day to day", a very complete tool
that allows the categorization of expenses, prediction of the same and even financial assets), and proactive notifications
before relevant events that, as far as possible, allow them to have greater control of their savings (more than 40
notifications available at the end of 2022, such as: make a transfer from another account in case of predicting a possible
overdraft in the account due to the payment of the credit card or if there has been a charge above the usual).

2. On the other hand, advising customers in the achievement of medium and long-term objectives. People's needs change
over time: from buying a home to saving for the children's university or retirement planning are long-term objectives that
require monitoring until they are achieved. Advice to achieve these objectives is also included under the scope of financial
health. An example is "My goals", a service with which the client can create savings goals, mark the money they need and
set the deadline to achieve them.

This proactive and personalized information is highly valued by BBVA customers, which is reflected in a better Net Promoter Score
among users of financial health functionalities. In Spain, in the last quarter of the year, the NPS of the users of this functionality was
almost 10 percentage points higher than that of the rest of the customers. Likewise, these financial advisory functionalities have been
a key element for contracting products. Thus, in Spain, they have contributed to 37% of the total investment fund contracts, 22% of
mortgage contracts or 5% of car loans in the year 2022.

10 The internationally recognized Net Promoter Score (NPS, Net Recommendation Index or IReNe) methodology, measures customers' willingness to recommend a company and
therefore, the level of satisfaction of BBVA's customers with its products, channels and services. The index is based on a survey that measures on a scale of zero to ten whether a
bank’s customers are promoters (a score of nine or ten), passives (a score of seven or eight) or detractors (a score of zero to six) when asked if they would recommend their
bank, a specific channel or a specific customer journey to a friend or family member. This information is vital for checking for alignment between customer needs and expectations
and the initiatives that have been implemented, establishing plans that eliminate detected gaps and providing the best experiences.
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Also, this differential way of accompanying the customer through digital channels has made BBVA a leader in innovation and digital
experience. This leadership has been recognized by the market in 2022 with the granting of awards such as the "most innovative
bank" in Europe and Latin America, awarded by The Banker, or the "best digital bank" in Europe, awarded by Euromoney. In addition,
the ability to offer these products and experiences globally has allowed BBVA to be "the best global bank in the world," according to
The Banker.

Pioneers in sustainability

Sustainability has a long history at BBVA since it participated in the first green bond issue in 2007. Currently, sustainability is a main
element of BBVA's strategy, being one of its six strategic priorities: helping clients in the transition towards a sustainable future.

BBVA's sustainability strategy has a roadmap with three objectives:

1. Increase the growth of the Group's business through sustainability
2. Achieve neutrality of greenhouse gas emissions
3. Promote integrity in our relationship with stakeholders

1. Increase the growth of the Group's business through sustainability

Climate change is one of the great challenges that humanity is facing and requires large volumes of investment. It is estimated that
decarbonization in the world requires investments of USD275 trillion until 2050, more than 8% of annual world GDP, in clean energy,
new materials, infrastructure, agricultural technologies, CO, capture and storage, etc'".

The role of the financial sector in general, and of BBVA in particular, is essential, accompanying customers in their transition towards
a sustainable future, developing specific products for customers and financing this profitable investment.

Sustainability is a lever for growth for BBVA and it has a holistic approach, with a focus on climate action and inclusive growth,
covering all segments. To capture this opportunity, we are working on five lines of growth:

—  Sector strategy for corporate clients: focused on low-carbon technologies and high-emission sectors to help them
decarbonise. Sector plans are being drawn up to proactively address the reduction of the carbon footprint of the loans that
BBVA grants to its clients (alignment of portfolios) and the teams specialized in sustainability are being strengthened.

—  Promoting the company: developing products focused on six themes (auto, real estate, agriculture, supply chain, energy
and inclusive growth), taking advantage of the Bank's knowledge with corporate customers and creating dedicated teams in
all geographies.

—  Launch of bets to rapidly expand the retail business by using the Bank's digital advantage: this line is making it possible to
create an innovative and disruptive value proposition in specific sectors, for which teams have been created dedicated to
developing new solutions in cars, energy efficiency and carbon markets.

—  Financing of new sustainable technologies, which are currently unbankable with traditional financing structures (hydrogen,
batteries, carbon capture, storage and use technologies, etc.), allowing BBVA to be a reference in the ecosystem.

—  Building sustainability risk management capacity: Achieving superior risk management capacity is a key element in
fostering growth. The focus is on embedding sustainability throughout the risk value chain, from the risk appetite
framework to the loan approval process. The development of specific tools is a priority as a key element in decision making.

In line with the above, BBVA set an initial goal of channeling sustainable business of €100,000m for the period 2018-2025 (Objective
2025). This objective was doubled in 2021 reaching €200,000m. In 2022, the target has been raised again to €300,000m, tripling the
initial target setin 2018.

Between 2018 and 2022, BBVA has channeled™ a total of €135,871m into sustainable business®™. For further details, see section
"2.3.5 Metrics and objectives: Channeling sustainable business" in the chapter "2.3 Report on climate change and other
environmental and social issues" of this report.

n Source: “The net-zero transition: What it would cost, what it could bring”, McKinsey & Company, 2022

12 For the purposes of the 2025 Objective, the channeling of sustainable business includes the entities that are part of the BBVA Group as of 12/31/2022 as well as the foundation
BBVA Microfinanzas.

For the purposes of the 2025 Objective, channeling is considered to be any mobilization of financial flows, cumulatively, towards activities or customers considered sustainable
in accordance, fundamentally, with existing regulations, internal standards inspired by existing regulations, market standards such as Green Bond Principles, the Social Bond
Principles and the Sustainability Linked Bond Principles of the International Capital Markets Association, as well as the Green Loan Principles, Social Loan Principles and
Sustainability Linked Loan Principles of the Loan Market Association and best market practices. The foregoing is understood without prejudice to the fact that this mobilization,
both initially and at a later time, may not be recorded on the balance sheet. To determine the amounts of channeled sustainable business, internal criteria are used based on both
internal and external information, either publicly available, provided by customers or by a third party (mainly data providers and independent experts). BBVA does not assume
responsibility for the opinions expressed by third parties or for any errors or omissions in the information coming from external sources.
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2. Achieve neutrality in greenhouse gas emissions

BBVA is one of the founding banks of the Net Zero Banking Alliance and, as such, has acquired the commitment to be neutral in
carbon emissions (“Net Zero”) by 2050. To this end, the Bank is applying the strategy of alignment of portfolio and management of
indirect emissions.

—  Regarding risk management and portfolio alignment: in recent years, significant progress has been made:

+  Setting intermediate decarbonization goals for 2030 in six sectors: electricity generation, automobile, steel,
cement, coal, and oil and gas (this last objective was set in 2022). Also in 2022, the decarbonization targets were
set for the Asset Management portfolio. The objectives for each sector can be found in the section “2.3.4
Management of risks associated with climate change and environmental factors” in the chapter “2.3 Report on
climate change and other environmental and social issues” of this report.

. Developing specific tools to measure the transition of clients towards a low carbon economy that are integrated
into credit policies. For example, a Transition Risk Indicator, which is a combination of two metrics (climate
change awareness and customer transition path assessment) that, together with credit policies, provide a
comprehensive transition assessment of each client.

. Implementing a governance model that ensures the execution and monitoring of the objectives.
—  Regarding the direct impact:

. Since 2020, BBVA has been neutral in direct emissions (scope 1, 2 and part of scope 3: waste, emissions from
business trips and travel by employees of central services, see section "2.3.6 Management of direct and indirect
impacts of this report").

. At the same time, BBVA continues with its strategy to reduce own emissions. For this reason, it has set the
objective of reaching a 100% use of renewable energy in its operations by 2030, reducing scope 1 and 2 CO,
emissions by 68% compared to 2015 in the year 2025 and expanding the measurement scope of CO, emissions
to more scope 3 activities.

. BBVA's progress in terms of its direct impact can be found in the section “2.3.6 Management of direct and indirect
impacts"” in the chapter “2.3 Report on climate change and other environmental and social issues” of this report.

3. Promote integrity in our relationship with stakeholders

Through the Commitment to the Community 2025, in the 2021-2025 period, BBVA and via foundations will allocate €550m to social
initiatives to support inclusive growth in the countries where it is present. The programs will reach 100 million people during this
period. This is the most ambitious social plan that BBVA has launched to date. For more information on commitment to the
community, see section “2.2.4 Society”, section “Community Commitment” in chapter “2.2 Our stakeholders” of this report.

Additionally, the Bank has a commitment to generate a positive impact in the exercise of its own activity. To this end, action plans are
being drawn up:

- With employees: BBVA is committed to employees, being an organization based on values that enriches talent, with a
diverse and inclusive team. Currently, the focus is:

. Equality: BBVA has taken another step towards gender equality and established in 2022 a target for the presence
of women in management positions of 35% by 2024. At the end of 2022, this percentage stood at 33.5%.

. Employee awareness and involvement actions on sustainability.
. Sustainability products for employees.
. Sustainability training
—  With customers: BBVA promotes an integral relationship with customers based on transparency and responsibility.

—  With transparency: BBVA has a commitment to continue improving the report related to sustainability, as evidenced by the
TCFDs (Task Force on Climate-related Financial Disclosures) and EINFs published to date.

A global benchmark

In 2022, and for the third consecutive year, BBVA obtained the highest score (86 points) among banks in Europe and the second at
global level in the latest Dow Jones Sustainability Index (DJSI). Its Corporate Sustainability Assessment (CSA) measures the
performance of the largest companies by market capitalization in economic, environmental and social matters. The Group achieved
the highest score (100 points) in the sections on financial inclusion, environmental and social information, materiality, tax strategy,
crime prevention, public influence or lobbying, and human rights.

Likewise, BBVA was included for the fifth consecutive year in the Bloomberg Gender-Equality Index 2022, which is recognition of the
commitment to create trustworthy work environments, in which professional development is guaranteed and equal opportunities for
all employees regardless of their gender. The entity's firm commitment to diversity and inclusion allowed it to improve its rating by
five percentage points compared to the previous edition. Garanti BBVA, the Group's subsidiary in Turkey, is also part of the index.

BBVA is a member of the main sustainability indices (for more details, see the section “2.3.8 Sustainability indices and ratings” in the
chapter “2.3 Report on climate change and other environmental and social issues”).
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Continue to lead in efficiency

BBVA works to optimize its customer relations and acquisition model, with the aim of reaching more customers at a reduced cost.
The Group seeks to provide its customers with a self-service model that is always accessible and thus respond to the changing habits
of consumers, who are increasingly digital. This is demonstrated in a growth of 26% in digital transactions compared to 2021, while
transactions in branches fell by 2%.

This new reality implies serving more customers and generating more growth by optimizing the cost structure, with a direct positive
impact on network productivity and efficiency. In this way, during the year 2022, the ratio of active customers per network employee
has increased by 40% and sales per network employee by 36% compared to 2019. Additionally, the Agile methodology, which has
been implemented gradually in the Group in recent years, allows the creation of better products and services for customers in a faster
and more efficient way. Thus, the functionalities placed in the hands of customers in the mobile application in Spain have multiplied by
3 since 2016. Another example is the 50% reduction in the number of days needed to design and implement a functionality in Mexico.
This way of doing banking translates into more productive and more committed teams.

Additionally, BBVA seeks to leverage itself globally to develop more efficient products and solutions that provide answers to customer
needs. To this end, the Group has industrialized and standardized the construction of the digital channel software in all the banks that
are part of BBVA, allowing a solution created in one country to be exported very quickly to the rest, which has significantly improved
the time to market, the quality of the solutions, the efficiency (it is built once for all the countries) and allows our clients to be provided
with the same capabilities and experience in all the geographies in which the entity operates. Two examples are the mobile application
for retail customers, in which 81% of the programming code has been reused, or the mobile application for companies, which has
been developed in less than a year, reusing 80% of the components. In fact, it began by launching in Spain and the same leading app
is now available in Mexico, Peru, Argentina, Colombia and Uruguay.

On the other hand, the Group continues with its commitment to the use of more efficient and scalable technologies, cloud or cloud
technologies, which already represent more than 50% of total transactions in Spain, Mexico, Peru and Colombia. The use of these
technologies is making it possible to contain the cost of processing when transactionality is growing exponentially (it has doubled in
the last 4 years) derived from digitization and greater customer interaction with BBVA channels.

This focus on operational excellence has led the Group to consolidate its leadership position in terms of efficiency for another year.
BBVA's efficiency ratio stood at 43.2% at the end of 2022 (277 basis points better than in 2021, in constant terms) while the average
for European competitors was 62.8% at the end of September 2022 (latest data available).

The optimal allocation of capital is another critical component of operational excellence. To this end, BBVA prioritizes the allocation of
capital to the most profitable business opportunities. In addition, the Bank has a model that links a dynamic pricing system with the
allocation of capital by individual operation. Thus, for each loan granted by the Group, the transaction must exceed the minimum
capital return thresholds set beforehand. This differential way of doing banking, where the search for profitability is present in each
operation, has an immediate translation into the financial magnitudes of the Bank. Specifically, the return per risk-weighted asset
(hereinafter, RORWA) at the end of 2022 stood at 2.14%, 13 basis points above the end of the previous year. For more information on
RORWA, see "5.1 Alternative Performance Measures (MAR)" in chapter “5. Other information” of this report.
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2.2 Our stakeholders

Through its purpose, values, and its strategic priorities, BBVA seeks to have a positive impact on the lives of people, companies and
society as a whole through its activity. To this end, it has a responsible banking model and is committed to creating long-term value
for the different stakeholders.

18

This way of doing banking responsibly extends to all the entities that form part of the Group and its principles are integrated into the
relationship that BBVA maintains with its stakeholders, as well as its relationship with the environment and social development, its
fiscal responsibility, the prevention of behaviours contrary to the norms, human rights and in its participation in international
initiatives.

BBVA considers six stakeholders to be a priority:

/ Customers\
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mployees investors
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S |

Suppliers

) (e

Regulators &
supervisors

Society

These stakeholders represent millions of people and hundreds of thousands of institutions, organizations and collectives. Everyone,
with their decisions and opinions, influences BBVA and, at the same time, the Group's activities influence them.

In addition, these interest groups interact with each other, forming a universe of relationships that BBVA must manage for a better
understanding of the environment in which it operates and for a profitable and sustainable financial performance. Today, dialogue
with stakeholders significantly influences the management of sustainability in companies.

Materiality analysis: Identification of relevant aspects

BBVA periodically prepares a materiality analysis to identify those environmental, social and governance issues that are most relevant
to the Group and its stakeholders. In 2022, this analysis has been carried out following the new GRI requirements (December 2021
version) and the proposal of the new European Corporate Sustainability Reporting Directive (CSRD), which has implied the
incorporation of the double materiality approach, which analyzes, both, the impact that BBVA's activity has on the environment and
its stakeholders (impact materiality) and the impact that the environment and its stakeholders have on BBVA's activity (financial
materiality).
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As a result of this analysis, the material issues for BBVA's stakeholders are the ones shown in the following matrix:
Materiality Analysis BBVA 2022
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As a result of the double materiality analysis for the year 2022, the most outstanding material issues are:

—  Climate change: Stakeholders have climate change among their main concerns and expect BBVA to contribute to an orderly
transition towards a low-emissions economy. This requires proper risk and opportunity management.

— Inclusive growth: Stakeholders expect the bank's business model to support the financial inclusion of people in the
countries in which it operates, entrepreneurs, and the development of inclusive infrastructures.

—  Financial health and personalized advice to customers: Stakeholders expect the bank to get to know its customers and
propose personalized solutions and recommendations to better manage their finances and achieve their life goals. All this in
a proactive and increasingly automated way.

—  Solvency and financial results: Stakeholders expect BBVA to be a bank with ample capital and liquidity, thus contributing to
the stability of the system. In addition, they expect BBVA to generate good results over time. That is, they demand a
sustainable business model in the current ecosystem.

It should be noted that, with respect to the materiality analysis published in 2021, a total of thirteen material issues remain, although
the "COVID-19" issue has been disregarded and "Natural Capital" has been included.

These issues materialize in three of the six strategic priorities: "Helping customers in the transition towards a sustainable future",
"Improving the financial health of customers" and "searching operational excellence", as well as in ambitious objectives in terms of
efficiency, profitability, value creation for the shareholder, customer growth and sustainable business channelling for the coming
years.

The information regarding the performance of these most relevant matters and the rest of the material matters for the BBVA Group in
the year 2022 is developed in the different chapters of this report.

The scope of this analysis includes the main geographical areas in which BBVA operates (Spain, Mexico, Turkey, Argentina, Colombia
and Peru) and short, medium and long-term time horizons have been taken into account. For more details on the sources used, the
methodology, as well as the objectives and degree of progress of these material issues for BBVA and its stakeholders, see the section
"Additional information on materiality analysis" in the chapter "2.4. Additional information".

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.



BBVA

20

2.2.1 Customers

As previously mentioned in the Strategy section, "The customer comes first" is a value that is part of BBVA's DNA and that motivates
the entire Group to place customers at the center of its activity. The relationship with customers must go beyond a simple provision of
services and help them meet their vital objectives, while supporting them in improving their financial health.

In order to respond to all the needs of its customers and ensure compliance with the objectives, BBVA has developed a differential
value proposition that ensures an exceptional, transparent, clear and accessible customer experience, while strengthening and
reinforcing security in each existing interaction between the customer and the Group.

This differential value proposition, leveraged on an omnichannel strategy, with the mobile as remote control, has paid off in 2022, a
record year in customer acquisition and leadership in individual NPS and supported by a simplified and transparent service catalogue,
driven by proactive and personalized advice.

Four significant points of BBVA's relationship with its customers are developed below:

0 &

Customer Customer security and Conduct with Customer care
experience protection customers

Regarding the customer experience axis, BBVA has continued to work on improving the accessibility of its solutions, increasing
satisfaction rates and reducing the rate of customer flight. In parallel, it has continued to train its staff regarding the principles of
Transparency, Clarity and Responsibility and implementing these principles in its new digital solutions and content for clients.

For its part, information security is a fundamental pillar to guarantee operational resilience. For this reason, the Group has established
policies, procedures and controls in relation to the security of global infrastructures, digital channels and payment methods, with a
comprehensive approach based on artificial intelligence.

In the axis of Conduct with customers, in 2022 the Group has continued to train and raise awareness among its employees about the
BBVA Code of Conduct, as well as strengthening its internal regulation.

Finally, with regard to customer care, BBVA has continued to work on resolving customer complaints quickly, and has focused in
particular on minimizing cases of fraud derived from the increase in online transactions.

Customer experience

Consumers are increasingly demanding and expect agile and personalized attention. BBVA is working to satisfy their needs and
exceed their expectations with the aim of guaranteeing a new standard in customer experience.

Customer satisfaction

As commented above, BBVA occupies the leading positions in the Net Promoter Score (NPS), as reflected in its retention figures,
which show a positive trend in the levels of customer drop-outs, and a greater commitment from digital customers, whose drop-out
rate is 42% lower than that of non-digital customers.

The internationally recognized NPS methodology measures customers’ willingness to recommend a company and therefore, the level
of satisfaction of BBVA's customers with its products, channels and services. This information is vital for checking the alignment
between customer needs and expectations and the initiatives that have been implemented, setting up plans that eliminate detected
gaps and providing the best experiences.
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The Group's consolidation and application of this method over the last eleven years provides a common language both internally and
with customers that facilitates everyone's involvement and the integration of the voice of customers in everything the Bank does,
from the beginning. This has led to a steady increase in customers’ level of trust, as they recognize BBVA to be one of the most secure
and recommendable banking institutions in every country where it operates. Such is the case of Spain, which in 2022 reached its best
historical NPS Retail data of 15,3%.

Transparency, Clarity and Responsibility (TCR)

The relationship of the Bank with its customers must be based on transparency, clarity and responsibility. That is why BBVA
integrates these three principles (TCR) systematically into the design and implementation of the main solutions, deliverables and
experiences for its customers. The aim pursued by TCR is to help customers make good life choices, and to maintain and increase
their trust in the Bank.

Three work lines have been developed to turn these principles into reality:

- Implementing the TCR principles in new digital solutions through the participation of TCR experts in the conceptualization
and design of these solutions, especially in massive impact digital solutions for retail customers.

— Incorporating the TCR principles into the creation and maintenance of key content for customers (advertising, product
sheets, contracts, sales scripts, responses to customer letters, communications, etc.).

—  TCR awareness-raising and training throughout the Group. Since 2014, more than 33 thousand training interactions have
been carried out online, of which 2,350 have been in 2022.

Also during this financial year, based on the TCR Principles and within the framework of a Global Integrity Plan at the Group level, the
Bank has established, for retail clients, some essential minimums to be respected in the design and development: (i) advertising
content through any channel, (ii) digital contracting and service processes (“servicing”) and (iii) product marketing protocols. To this
end, a cascade communication plan has been carried out for all impacted subsegments, as well as information sessions for the teams
involved. In addition, a permanent attention channel has been created for doubts and queries about its application.

BBVA has an indicator to measure its TCR performance: the Net TCR Score (NTCRS), which is calculated following the same NPS
method. Based on the same survey, the NTCRS measures the degree to which customers perceive BBVA as a transparent and clear
bank in comparison with its peers, in the main countries where the Group operates. According to December 2022 data, BBVA holds
leading positions in this indicator in all its markets.

Accessibility to services and products

During 2022, the Group made progress in auditing the accessibility of its main digital solutions to make them accessible to people
with disabilities. Thus, BBVA began the implementation of the process to make the new designs and developments accessible. It is
also extending the knowledge on digital accessibility with ad hoc support for the Group's entities.

Additionally, and in response to the social demand related to the senior group, and with the aim of helping to accelerate progress
towards an inclusive economy, the banking associations AEB (Spanish Banking Association), CECA (Spanish Confederation of
Savings Banks) and UNACC (National Union of Credit Cooperatives) reinforced the Banking Strategic Protocol for Social and
Sustainable Commitment in 2022.

Within the framework of said protocol, BBVA adopted a series of measures to guarantee that seniors receive personalized and
satisfactory attention, such as: extension of face-to-face service hours, preferential treatment for this group in branches, adaptation
of other channels (such as apps and ATMs) or mandatory specific training for sales network personnel.

Customer security and protection

Digital transformation and emerging new technologies mean an increase in possible threats and exposure to risk and new challenges
affecting security, privacy and, in general, digital trust, which are key aspects for the best development survival of the digital
economy.

For BBVA, information security is not only a fundamental piece to guarantee operational resilience, but also one of the main elements
in its strategy. In this sense, information security is articulated around four fundamental pillars: (1) Cybersecurity, (lI) Data security,
(IIN) Physical security and (IV) Security in business processes and fraud. For each of them, a program has been designed with the aim
of reducing the risks to which the Group is exposed. These programs, which consider the good practices established in internationally
recognized security standards, are periodically reviewed to assess progress and the effective impact on the mitigation of the
aforementioned risks.

During 2022, the measures adopted to guarantee effective protection of the information and assets that support the Entity's business
processes have been reinforced, from a global perspective and with a comprehensive approach, considering both the technological
field and the areas related to people, processes and security governance.

Among these measures are those designed to: () ensure end-to-end protection of business processes, considering logical and
physical security, privacy and fraud management; (II) ensure compliance of the principles of security and privacy by design for new
products and services; and (lll) improve access and authentication control for customers associated with the provision of online
services, both from the point of view of security and customer experience.
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Below are some of the initiatives which are being implemented at global level or in specific geographical areas of the Group to improve
security and customer protection:

- Use of facial biometrics for remote and online onboarding of customers, ensuring compliance with applicable legal
requirements.

—  Use of biometrics to sign transactions on the BBVA app, which improves the user experience and prevents SIM duplication
and smishing attacks.

—  Strengthening security measures implemented in all the business processes with greatest risk of fraud.

— Reinforcement of behavior biometrics and malware protection to enhance analytical and fraud detection capabilities on
mobile channels.

- Use of advanced analytics models to protect the funds of BBVA customers.

— Enhancement of the section with security advice to make customers aware of the main cybersecurity risks they are exposed
to, so that they can prevent or act against threats.

These new initiatives help protect BBVA customers, alongside the use of robust customer authentication mechanisms in e-
commerce, the possibility of turning cards on and off from the BBVA app, the sending of real-time notifications on payments or
transfers made and the reinforcement of card security to prevent possible fraudulent use of card data, such as the use of the Aqua
card, which is the first card without numbering and without a printed CVV, using a dynamic CVV instead.

Additionally, BBVA has continued performing the training and awareness initiatives related to security and privacy, performing
training actions and awareness campaigns for BBVA's employees, clients and society in general.

Among the main campaigns, awareness actions and recommendations included in the app, on BBVA's online channels and in social
media, we could highlight those related to information protection, secure password management, device protection (computers, cell
phones, etc.), detection of social engineering (phishing, smishing, vishing), detection of malware and other computer attacks,
detection of cyber scams, security in online shopping and next steps in the event of a security incident.

Other lines of action also include periodic performance of global and local simulation exercises to raise the level of training and
awareness of key BBVA personnel and ensure an immediate and effective response in case of a security incident.

Cybersecurity

In recent years there has been a rise in the number of cyber-attacks, accentuated by the presence of organized crime groups
specialized in the banking sector.

In addition, the acceleration of digital transformation has led to the emergence of new risks and new challenges for businesses,
including those related to security in work-from-home arrangements, security in cloud environments, the increase in the risk
exposure surface and the management of risks associated with service providers.

Moreover, and especially since the onset of the COVID-19 pandemic, the scope of social engineering attacks carried out via email,
SMS messages, instant messaging systems and social networks has increased.

As cyber-attacks evolve and become more sophisticated, BBVA has strengthened its prevention and monitoring efforts to ensure
effective protection of its assets and customer information.

The Global Computer Emergency Response Team (CERT) is the Group's first line of detection and response to cyberattacks targeting
global users and the Group's infrastructure, combining threat intelligence units of the Threat Intelligence Unit. The Global CERT,
based in Madrid, operates 24 hours a day, 7 days a week and provides services in all the countries where BBVA operates, under a
managed security services scheme, with lines of operation dedicated to fraud and cybersecurity.

During 2022, system monitoring capabilities have increased, paying special attention to critical assets that support business
processes. Additionally, incident prevention, detection, and response capabilities have been strengthened through the use of
integrated sources of information, improvement of analytical capabilities, and the use of automated platforms. On the other hand,
work is being done on the development of new Artificial Intelligence and Machine Learning models that make it possible to predict and
prevent cyberattacks against banking infrastructure, providing a more secure experience for customers.

Measures implemented have improved information security management from a predictive and proactive approach, based on the use
of digital intelligence and advanced analytical capabilities. The main objective of these measures is to ensure an immediate and
effective response to any security incident that may occur, with the coordination of different business and support areas involved,
while reducing the possible negative impact and, if necessary, reporting in a timely manner to the corresponding supervisory or
regulatory authorities.

BBVA also routinely reviews, reinforces and tests its security processes and procedures through simulation exercises in the areas of
physical security and digital security. Specialized teams periodically perform security technical tests to detect and correct security
vulnerabilities. These tests include technical tests of technological platforms as well as 'red-teaming' (simulated malicious attacks).
The outcome of these exercises is essential to continuous improvement of the Group's safety strategy.

BBVA’s information security and cybersecurity strategy is based on internationally accepted security standards. Best practices and

security measures and controls established in standards like ISO/ IEC 27002 and ISO 2700 family, COBIT 5 and NIST Cybersecurity
Framework have been implemented.
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BBVA has also obtained several certifications (TIER IV certification, ISAE 3402,...) in various of the countries where the Entity
operates. To maintain these certifications, external audits are performed regularly by different external providers, according to each
certification specific requirements. The external auditors that perform these audits are always selected among the most recognized
audit firms in the specific areas of knowledge applicable in each case. Additionally, the annual financial audit also includes the review
of aspects related to information security and cybersecurity within the internal platforms.

Security in business processes and fraud

Cybersecurity initiatives are frequently undertaken in close coordination with our fraud prevention efforts and there are considerable
interactions and synergies between the relevant teams. As part of the efforts to monitor fraud evolution and to actively support the
deployment of adequate anti-fraud policies and measures, a Fraud Management Working Group has been created, that oversees the
evolution of all external and internal fraud types in all countries where the Group operates.

Among the functions of this Working Group are: (I) monitor actively the risks of fraud and mitigation plans; (ii) assess their impact on
Group businesses and customers; and (lll) monitor the relevant fraud facts, events and trends.

Both the Bank and the rest of the Group's subsidiaries have cybersecurity and fraud insurance, subject to certain loss limits,
deductions and exclusions applicable.

Business Continuity

In 2022 and 2021, Business Continuity continued to be reinforced from a holistic perspective, paying special attention to the Group’s
resilience. All this has consolidated a shift from a model geared to ensuring the uninterrupted delivery of products and services in
situations of significant impact which are infrequent but plausible, toward a model in which the organization has been provided with
the ability to absorb and adapt to situations with an operational impact due to disruptions of various kinds (pandemics, cybersecurity
incidents, natural disasters or technological failures) which has materialized in the past in the intense activity of the Business
Resilience Office which, together with the Group's Crisis Management Committees and Continuity Committees, plays a fundamental
role in managing the many areas that can be seen affected by such high-impact situations (such as the crisis derived from COVID-19).

Data protection

The main initiatives performed in this area are related to the adoption of measures to ensure that all BBVA's information assets are
properly protected, limiting their use to the related processes and controlling access to them, considering the security guidelines
established by the Group. All the initiatives are performed guaranteeing compliance of the security and privacy regulatory
requirements applicable, especially those related to personal data protection.

All activities related to the data protection program are reviewed by the Data Protection Committee, where all relevant stakeholders
of the organization are represented.

During 2022 there have been no security incidents that have had a significant impact on the BBVA Group.

For more information about personal data protection, see the section “Personal data protection” in the "Compliance and conduct"
chapter of this report.

Information security governance
BBVA has implemented an information security governance model to achieve the established security objectives.

The Corporate Security unit is organized through a scheme of committees and working groups for the management of the different
aspects related to information security: security in operations, security associated with technology, physical security, security in
business processes , security related to personnel, etc. These working groups are responsible for supervising the execution of the
information security strategy and the effective implementation of the programs designed for each of the four pillars that constitute it.

The main body of this governance model is the Technology and Cybersecurity Commission, whose functions include monitoring the
technology and cybersecurity strategy and cybersecurity risk management. This Committee assists the Board of Directors in
monitoring the technological risks to which BBVA is exposed, the main trends in technology and cybersecurity and any technological
security event that may affect the Group.
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Conduct with customers

BBVA has a Code of Conduct that establishes guidelines for conduct with customers in line with the values of the Group. Moreover,
the Bank has established governance policies and procedures that establish the principles to be followed when evaluating the
characteristics and risks of products and services, and when defining their distribution conditions and follow-up in such a way that,
based on knowledge of the customer, his/her interests must be taken into account at all times and the Bank must offer products and
services in accordance with the customer's financial needs. Moreover, any customer protection regulations must always be complied
with.

BBVA has also implemented processes geared toward the prevention, or, when this has not been possible, the management of
potential conflicts of interest that may arise in the marketing of its products.

During 2022, BBVA has evolved and strengthened internal regulation, as well as the frameworks of mitigation, control and monitoring
within the scope of protection of the customers, also considering the priorities of regulators and supervisors. In this respect, the
following main lines of action have to be highlighted:

- Updating the standards at the Group level in terms of customer protection, especially highlighting the approval of the
General Policy for Customer Conduct and Product Governance by the Board of Directors. The policy encompasses and
updates several internal policies on this matter, reinforcing and harmonizing in a single general policy the principles and
provisions that BBVA will take into account to adequately attend to the interests of customers during the offer, provision
and, where appropriate, recommendation, of products and services, thus providing the Group with a single frame of
reference in the area of conduct with customers. This update of standards also covers aspects related to the processes of
granting loans and credits in a responsible manner.

—  The evolution of the indicators of conduct with the customer to identify early possible indications of inappropriate sales
practices, applying advanced data analytics techniques for these purposes.

Furthermore, the Bank has continued working to embed the customer-protection vision in the development of marketing protocols,
digital and advertising content and the design of digital contract formation processes, as well as in the development of new products
and businesses, both retail and wholesale, from the outset of their design or creation, including modifications arising from regulatory
developments in the field of sustainability.

Customer care

BBVA has a complaints model based on two key aspects: the agile resolution of complaints and, most importantly, the analysis and
eradication of their causes at root. This model constitutes a contribution of immense value for improving customer experience.

In 2022, the Group's complaints units™ worked to keep up the excellent response times achieved in 2021 and proactively identify
potential unfamiliar problems and eradicate the root causes of the most common types of complaints. All this with the aim of
generating peace of mind and consolidating customer trust, giving a swift resolution to their problems, through a simple and agile
experience and with a clear and personalized response.

MAIN INDICATORS OF CLAIMS (BBVA GROUP)™

2022 2021
Number of claims before the banking authority for each 10.000 active customers 1 10
Average time for setting claims (natural days) 7 5
Claims settled by First Contact Resolution (FCR) (% over total claims) 10 10

M Due to the sale of BBVA USA, during 2021 claims in this country have been monitored until May 31, 2021 only.

In 2022, one of the main lines of work has been focused on minimizing fraud cases derived from the general growth of card operations
and the increasingly sophisticated techniques to defraud. The security measures and communication and awareness campaigns
carried out for customers have allowed them to be reduced throughout the year (as is the case in Spain, with 32% less in the second
half of the year), although compared to 2021 have led to an increase in the number of claims, in total, as well as in those filed with the
financial authorities in Spain and Mexico.

Regarding the rise in 2022 in the average claim resolution time, it is worth noting the aforementioned increase in fraud claims, with a
more complex resolution process, as well as the fact that BBVA in Argentina has begun to collaborate since July 2022 with Visa and
Mastercard in the integration of the claims of their clients managed in the internal process of the Bank. This integration process is the
result of a perimeter change in the information to be reported imposed by the local regulator with the aim of working together to
eradicate them. This has meant a three-fold increase, since that date, in the monthly volume of claims in Argentina, with a significant
impact on the average response time (outside BBVA), both locally and at the Group level. Without this change, the rise in this
indicator would have been less pronounced.

Complaints filed with supra-bank authorities (per 10,000 active customers) during 2022 and 2021 were as follows:

14 The claims handled by these units cover banking entities located in the geographical areas indicated in this section and include retail and BEC business segments.
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CLAIMS BEFORE THE BANKING AUTHORITY BY COUNTRY (NUMBER FOR EACH 10.000 ACTIVE CUSTOMERS)
2022 2021
Spain 3.66 1.86
Mexico 10.89 9.19
Turkey 10.96 12.77
Argentina 0.54 0.13
Colombia 66.17 62.45
The United States® na. 451
Peru 1.87 2.04
Venezuela 0.07 0.09
Uruguay 0.39 0.29
Portugal 13.71 21.90

Scope: BBVA Group.
n.a.: not applicable.
M The banking authority refers to the external body in which country, in which the customers can complain against BBVA.

@ Due to the sale of BBVA USA, during 2021 claims in this country have been monitored until May 31, 2021 only.

The average time for resolution of claims in the Group stood at 7.41 days in 2022, higher than 5.46 days in 2021, as a result of the
increase in fraud claims in Spain, Argentina and Peru (whose process of resolution, as mentioned above, is more complex and entails
longer response times), the greater number of claims in Turkey associated with the new pension processes, as well as the
aforementioned integration of Visa and Mastercard claims in Argentina (which increases resolution time by 5 days).

AVERAGE TIME FOR SETTING CLAIMS BY COUNTRY (NATURAL DAYS)®

2022 2021
Spain 12 N
Mexico 4 4
Turkey 5 4
Argentina 15 7
Colombia 5 5
The United States @ n.a. 6
Peru 8 7
Venezuela 10 8
Uruguay 14 16
Portugal 6 6

n.a.: not applicable.
M The claims considered for the calculation of the average resolution time include those received and resolved during the same year.

@ Due to the sale of BBVA USA, during 2021 claims in this country have been monitored until May 31, 2021 only.

Claims resolved through the First Contact Resolution (FCR) model, which consists of resolving the incident at the very moment it
occurs, thus providing quality service and improving the customer experience, remained at 10% of total claims, thanks to the increase
in the ratio in Argentina, Colombia and Peru, which offsets the effect of the exit of the United States from the Group, together with the
drop in Turkey due to the halving of claims associated with the main type resolved in FCR.

CLAIMS SETTLE BY FIRST CONTACT RESOLUTION (FCR. PERCENTAGE OVER TOTAL CLAIMS)

2022 2021
Spain n.a. n.a.
Mexico 10 10
Turkey @ 30 38
Argentina 5 3
Colombia @ 25 21
The United States © n.a. 32
Peru 6 1
Venezuela " n.a. n.a.
Uruguay 8 n
Portugal " n.a. n.a.

n.a.: not applicable.
M |n Spain, Portugal and Venezuela this type of management is currently not applied.
@ |n Colombia and Turkey, the first level resolution is considered FCR, that is, by the front in less than 48 hours.

© Due to the sale of BBVA USA, during 2021 claims in this country have been monitored until May 31, 2021 only.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.



BBVA

Substantiated claims, related to violations of privacy and loss of customer data submitted to the corresponding supra-banking
authorities in the countries, have been reduced to 0.004% of the total claims, thanks to prevention and control policies and measures
of the risks.

26

The total volume of claims in 2022, whose breakdown by country is shown in the following table, represents a 15% increase in the
volume of claims with respect to the figure for 2021 derived, as previously mentioned, from the increase in cases of fraud related to
card operations (like the cases of Peru and Mexico), claims associated with the new pension processes after the legislative change
(and gaining of more than 600,000 pensioners) in Turkey, as well as the incorporation of claims managed by Visa and Mastercard in
Argentina (+200,000 claims in 6 months), facts that blur the improvements implemented in the claims management process in the
Group.

TOTAL VOLUME OF CLAIMS (BBVA GROUP. MILLIONS OF CLAIMS)

2022 2021
Spain 0.15 0.2
Mexico 1.05 1.04
Turkey 0.22 0.18
Argentina 0.5 0.23
Colombia 0.12 0mn
The United States " n.a. 0.02
Peru 0.38 0.32
Venezuela 0.01 0.014
Uruguay 0.014 0.012
Portugal 0.0001 0.0001

n.a.: not applicable.
M Due to the sale of BBVA USA, during 2021 claims in this country have been monitored until May 31, 2021 only

For more information on the Customer Care Service and the Customer Ombudsman see the section "Other information on customer
complaints" in the chapter "2.4. Other information" of this report.
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2.2.2 Shareholders and investors

Shareholder structure

As of December 31, 2022, the Group had 6,030,116,564 shares outstanding (as of December 31, 2021, 6,030,116,564 shares
outstanding), 59% of which were held by institutional investors and the remaining 41% held by minority shareholders, all of them
providing the same political and economic rights, not there being different voting rights for any shareholder. The reduction of
637,770,016 outstanding shares is explained by the amortization of the shares acquired during the execution of the share buyback
program.

Shareholder remuneration

The Group's shareholder remuneration policy is to distribute annually between 40% and 50% of the ordinary consolidated profit for
each year. It should be noted that said shareholder remuneration policy was modified in November 2021 and compares with the
previous policy that established a distribution between 35% and 40%.

This policy is implemented through the distribution of an amount on account of the dividend for the year (which would be paid
foreseeably in October) and a complementary dividend (which would be paid once the year has ended and the application of the result
has been approved, foreseeably in April), and may Cash distributions can be combined with share repurchases, all subject to the
authorizations and approvals that are applicable from time to time.

In this regard, in September 2022, the BBVA Board of Directors approved the cash distribution of an amount on account of the 2022
dividend, amounting to 0.12 euros gross per share, which was paid on October 11, 2022. 2022. Said dividend represented an increase
of more than 50% compared to the dividend distributed a year earlier in October 2021 (€0.08 gross per share).

The total remuneration to the shareholder, measured through the TSR (Total Shareholder Return) that considers both, the dividend
payment, which is reinvested in BBVA shares, and the evolution of the share price, have shown a favorable evolution, increasing by
15.3% in 2022, which compares with a drop of -3% in the average of its European bank peers.

Additionally, on February 1, 2023, it was announced that it was planned to propose to the corresponding corporate bodies a cash
distribution for the amount of €0.31 gross per share in April as a complementary dividend for the year 2022 and the execution of a
share buyback program of BBVA shares for an amount of €422m, subject to obtaining the corresponding regulatory authorizations
and to the communication of the specific terms and conditions of the program before the start of its execution.

In this way, the total distribution in charge of the financial year 2022 will be €3,015m, 47% of the attributable profit, equivalent to
€0.50 per share, taking into account that in October 2022 €0.12 per share were distributed as interim dividend for the year.

The total remuneration to shareholders includes, in addition to the aforementioned cash payments and the new extraordinary share
buyback program, remuneration resulting from the execution of the framework program for the repurchase of BBVA's own shares
announced on October 29, 2021 and executed in two tranche during 2021 and 2022s. The Bank, in the execution of its framework
repurchase program, acquired a total of 637,770,016 shares, for an amount of €3,160m, which represented one of the largest share
repurchases in European banks.

In this sense, after the amortization of the shares acquired in execution of the First and Second Tranche of the Framework Program
executed throughout 2021 and 2022 (281,218,710 and 356,551,306 BBVA treasury shares, respectively), the share capital of BBVA as
of December 31, 2022, has amounted to €2,954,757,116.36, represented by 6,030,116,564 shares with a face value of €0.49 each.

For more information on the Group's share repurchase program executed during 2021 and 2022, see section "The BBVA share",
within the financial information of this report.

General Shareholders' Meeting

The General Shareholders’ Meeting is one of the main governing bodies of a capital company whose responsibility is to deliberate and
agree, among other matters, the approval of the annual accounts, distribution of results and approval of corporate management; the
appointment, re-election and revocation of administrators, etc. In this way, BBVA shareholders are summoned, at least annually, to
participate in the Bank's General Meeting where the Entity makes all kinds of means available to them to facilitate their participation.

BBVA held its General Shareholders' Meeting on March 18, 2022 at the Palacio Euskalduna in Bilbao, and also enabled the
corresponding channels for telematic assistance to it and its follow-up through its streaming broadcast with free access from the
corporate website. Thus, shareholders were able to attend the event in person or electronically, after accreditation in the "Telematic
Assistance Portal".

The 2022 General Shareholders' Meeting had a quorum of 65% and, among other resolutions adopted, the Chairman and the CEO
were re-elected, as well as the appointment of the new member of the Board of Directors, Connie Hedegaard Koksbang. The
resolutions relating to the annual accounts, corporate management of the financial year and the shareholder remuneration proposal
were also approved by a large majority.

BBVA is committed to achieving neutrality in its own emissions. In line with this objective, it should be noted that the 2022 General

Shareholders' Meeting received, for the fifth consecutive year, the certification of a sustainable event in accordance with AENOR
according to the UNE-ISO 201221 standard and, for the third consecutive year, was certified as neutral in carbon emissions.
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Finally, on the occasion of the 2022 General Shareholders' Meeting, and in order to contribute to the objective of inclusive and
sustainable growth, BBVA made a solidarity contribution in Spain of €300,000 through which different NGOs received funds to
finance projects in the areas of sustainability and inclusive growth taking into account the vote of the shareholders in each of the four
established purposes.

Relationship with shareholders and investors

BBVA shareholders and investors represent a highly relevant stakeholder. That is why the Group carries out permanent
communication work with its shareholders and investors, both national and international, in order to facilitate knowledge of the
evolution of the entity and all those relevant issues that allow the proper exercise of their voting rights and decision making.

The purpose of BBVA's Policy for Communication and Contact with Shareholders and Investors is to promote the transparency of the
Bank's public information and to do so in a continuous, periodic, timely and available manner with equal treatment among
shareholders.

To adequately meet these objectives, the Shareholder and Investor Relations area uses a variety of communication channels and
instruments that allow shareholders to access the Bank's relevant information in the manner that is easiest and most convenient for
them.

Among these actions, the following channels of communication, participation and dialogue with shareholders and investors stand out:

Conferences and meetings with shareholders and investors

The Shareholder and Investor Relations team periodically organizes informative meetings (meetings, attendance at relevant
conferences for the sector and other events), in which Bank representatives meet with analysts, shareholders and investors, both
national and international, in order to present the financial and business evolution of the Group and other aspects of interest,
attending to their comments and questions in a personalized way. In addition, periodically, the Shareholder and Investor Relations
team organizes digital events with shareholders subscribing to the alert service on the shareholder and investor website.

Shareholders and investors website

BBVA has a web page especially aimed at its shareholders and investors (www.accionistaseinversores.bbva.com) where extensive
institutional and economic-financial information is provided on the Group's activity and results, as well as any other information that is
estimated of interest to them. Similarly, the information on this website can be accessed from the Group's corporate website
(www.bbva.com).

Other communication channels with shareholders and investors are:

Webcasts and conference calls

BBVA operates a streaming channel for the quarterly results presentations and other relevant communications for the market, which
allows shareholders, investors, analysts and anyone else who wishes to access them, as an important mean of keep these
stakeholders informed about the Bank's performance. This channel is also available on a delayed basis and is accessible through the
corporate website.

Consultation service and Shareholder Office

In order to facilitate open and transparent communication between shareholders and the Bank, a Shareholder Office is permanently
maintained through which requests for information, clarifications or questions and their corresponding responses are channeled. To
this end, BBVA makes available to shareholders a telephone line and an electronic mailbox.

There is also an electronic mailbox for institutional investors, through which they can send any questions, requests and suggestions.
The mailbox is continuously managed in order to maintain fluid and transparent communication with investors.

Finally, BBVA offers its shareholders and investors, and the general public, a subscription service that, at the user's request, allows

them to find out in real time the news published on the corporate website in relation to financial reports, relevant facts or economic-
financial presentations.
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2.2.3 Employees

BBVA has one Purpose: “To bring the age of opportunity to everyone”. A Purpose that seeks to help all stakeholders, customers,
shareholders and also its employees, to meet their vital objectives. The objective as an organization is to have the best and most
committed team, one of BBVA's six strategic priorities, and, therefore, BBVA must be capable of attracting, motivating, training and
retaining the best talent, aligned with the Group's Values.

For this, the employee value proposition has been developed around three pillars: Bank, Team and People.

o ® @

We are an innovative and multinational At BBVA we have the opportunity At BBVA we grow professionally to
company with 165 years of history, with to work with the best and most develop our potential in a supportive
a purpose, a culture and values that diverse team, taking advantage of environment full of challenges

guide us to create opportunities and the opportunities offered by new

generate a positive impact on society. ways of working

In a year of great economic uncertainty and disruptions driven by innovation and sustainability that affect practically all workstations,
BBVA has made great strides in talent management.

- Inrelation to the "Bank” Pillar, 2022 has been a very positive year in terms of employee commitment to the Group. In the
Gallup survey, in which 94% of the workforce participated this year, BBVA has obtained an outstanding result in
commitment, with an overall index 0f4.39 -on a scale of 5-, which means +12 basis points above 2021, placing us in the 74th
percentile compared to all companies in Gallup.

—  As part of the "Team" pillar, BBVA is convinced that diversity enriches the organization, and that is why the Group has been
making decisive progress in gender diversity for a long time and in 2022 it wanted to set an ambitious goal, concrete and
measurable to show this commitment: reach 35% of women in management positions in 2024.

In the work environment, the Group has consolidated the hybrid work model with a very positive balance. This has been
possible thanks to the 'agile' organization and the principles of empowerment and trust towards employees on which the
people strategy is based.

—  Within the "People" pillar, BBVA has improved growth processes by making them more transparent and homogeneous,
something that has allowed the annual performance review process of employees to evolve to promote meritocracy and
promote a culture of high performance. A very important milestone in 2022 was the celebration of the "Talent Week", where
more than 72,000 employees were able to see the opportunities for professional growth offered by BBVA.

The Group has promoted training plans in the strategic capabilities of the future (sustainability, financial health,
cybersecurity, data, etc.), providing the entire workforce with the necessary tools for their professional development.

Given the relevance that innovation and technology have as fundamental levers for the transformation of BBVA, the Group
has strengthened the recruitment and retention of talent in strategic profiles with high demand through specific measures.

In the remuneration field, the high inflation in 2022 has had a significant impact on the purchasing power of employees in all
geographical areas and, especially, in those countries with hyperinflation. To deal with this, different measures have been
taken, such as the application of salary reviews aligned with inflation, the increase in the frequency of salary reviews or the
advancement of variable remuneration. The financial health of people is one of the Group's strategic priorities. For this
reason, in addition to the salary increase, the Group has incorporated other economic benefits for employees with a focus
on the long term. For example, starting in 2023, BBVA has decided to increase the minimum contribution it makes to its
employees' pension plan in Spain by 48% and make a new long-term savings policy available to them.
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@ o
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38 years

Note 1: Figures as of Decernber 31, 2022
Nate 2: Criteria for number of employees is based on location

As of December 31, 2022, the BBVA Group had 115,675 employees located in more than 25 countries, which represents an increase of
5% in the year. The growth in the workforce is due to the hiring of new profiles linked mainly to the Engineering and Sustainability
areas, support for specific businesses that present growth opportunities and support for the elderly in the digitization process.

52.5% of the Group's workforce were women and 47.5% men, with an average age of 37.6 years in 2022.

Culture & Values

BBVA's values and behaviors are the action guidelines for the Group's employees in their day-to-day decision-making and help them
accomplish the Group's Purpose "To bring the age of opportunity to everyone". The values and behaviors are the hallmark of everyone
working in the Group and define the DNA of BBVA.

Customer comes first We think big We are one team

We are empathetic We are ambitious | am committed

Our values We have integrity We break the mold | trust others

We meet their needs We amaze our customers | am BBVA

BBVA's values are integrated into the core models and levers that promote the Group's transformation. They are also included in the
global people management processes: from the selection of new employees to the procedures for allocating roles, people
development, training, and even incentives for achieving annual goals.

In 2022, a new edition of Values Day was held, a day on which the employees experience BBVA's culture and deepen their
understanding of the positive impact that the daily application of the Values has on our stakeholders. Under the slogan "l am BBVA",
the concept of pride of belonging has been reinforced, with the participation of more than 51 thousand employees in different
activities. The most relevant of these activities were the team workshops in which new initiatives are identified to continue promoting
innovation and collaboration. The Values Day was rated as a very positive action to internalize the Values by 97.2% of the participants.
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BBVA conducts an annual Employee Engagement Survey, managed externally by Gallup. In 2022, the sixth listening process was

carried out, with 94% of employees have participated. BBVA shows an outstanding performance in employee engagement with an
overall rating of 4.39 (on a scale of 5), up 12 basis points from 2021. The attached table shows the main commitment indicators:

ENGAGEMENT INDICATORS

2022 2021
Employee Engagement Index: GrandMean (scale 5) ¥ 4.39 4.27
BBVA's engagement percentile compared to total companies 74 64
Employee satisfaction index (scale 5) 450 4.35
Engagement ratio (number of employees engaged versus number not engaged) 13.80 10.50

™ By age range, the results on the commitment index for this year have been: 4.47 points out of 5 among employees under 25 years of age; 4.42 points for the age group
between 25 and 34 years; 4.37 points from 35 to 44 years; 4.36 points from 45 to 54 years; and 4.32 in the case of employees over 55 years of age. By gender, the result has
been similar between men (4.40) and women (4.38).

On the other hand, BBVA continues to make progress in the implementation of a global leadership model in which all employees are
leaders, a model that focuses on entrepreneurship, empowerment and responsibility (commitment to results), for which in 2022, the
Group has launched different initiatives:

—  The "The Good Manager"” project was launched, with the aim of providing team managers with the necessary skills to have
more committed teams.

— It has opted for the development of a feedback culture (hot feedback) to improve the professional growth and leadership of
employees.

As a further step in the process of cultural transformation and, specifically, in the ways of working based on flexibility, responsibility
and trust in people, in 2022 the Group implemented the flexible work model permanently for those functions where it is feasible. A
general model through which employees can telework up to 40% of their time, with great autonomy, being able to distribute that
percentage on a quarterly basis (see "Work organization" in the "Work environment" section).

Lastly, BBVA continues to promote a corporate culture of social and environmental commitment to help customers in the transition
towards a sustainable future, with a focus on climate change and inclusive and sustainable social development. Within this program,
among other actions, employee access to volunteer actions is facilitated. For more information on volunteer actions, see
"Volunteering" in the "Contribution to society" section in the "2.2.4. Society" chapter, ).

Professional development

During 2022, BBVA has improved the professional growth processes, making them more transparent and homogeneous. Something
that allows the annual performance review process of employees to evolve to promote meritocracy and enhance the culture of high
performance. All the employees participating in the annual evaluation process received a report with the results of the performance
evaluation, evaluation of the competencies (as well as the deviation from the required level of the position), the potential, the location
on the map of talent and qualitative feedback from the different participants in the process.

Likewise, BBVA has continued to work on the Professional Development Model by consolidating an ecosystem that makes the
different development tools available to employees. This ecosystem is structured into three modules that allow the employee to: 1)
get to know themselves better, 2) improve to grow, and 3) explore new paths.

A very important milestone in 2022 has been the celebration of the "Talent Week" at a global level, where the Group shared with the
employees the growth and development opportunities available to them. The initiative had a global agenda with attractive and
inspiring presentations in relation to the following main themes:

—  Discover the Professional Development Model,

—  Thedifferent growth tools,

—  Merit-based promotion criteria,

—  Manager's responsibility,

—  Theimportance of a feedback culture.

Under the motto "Growing Together Moves Us", on the one hand, BBVA carried out face-to-face activities in all geographical areas
and, on the other, created a global access site with activities, challenges and games that allowed employees deepen and practice with
growth tools in online format. The impact was significant, with more than 72 thousand connections to global events, more than 82
thousand participations in 174 local events, more than 2 million interactions on the site and 79 thousand employee accesses to the
Group's training platform. The initiative's net satisfaction index was 70 points (NPS).

Attracting talent

Innovation and technology are the fundamental levers of BBVA's transformation. To this end, the Group has reinforced the
recruitment of talent in strategic profiles with high demand through segmented measures and initiatives (differentiated and specific
attraction measures depending on the profiles). BBVA seeks to offer a unique value proposition through a common brand, in keeping
with a global and digital entity.
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BBVA has a global reference model for attracting talent, with clear policies that strengthen transparency, trust and flexibility for all
stakeholders in the process.

As shown in the following table, in 2022 the Group hired 10,727 professionals (7,586 in 2021).

SIGNED CONTRACTS BY GENDER (BBVA GROUP. NUMBER)

2022 2021

Total Male Female Total Male Female
Spain 2,731 1,430 1,301 1,133 476 657
Mexico 11,908 6,213 5,695 10,567 5,700 4,867
Turkey 2,863 1,321 1,642 2,377 1,075 1,302
South America 4,750 2,095 2,655 3,226 1,562 1,664
Rest 254 170 84 713 321 392
Of which new hires are :
Spain 1,748 1,021 727 259 170 89
Mexico 3,214 1,785 1,429 2,323 1,301 1,022
Turkey 2,637 1,148 1,389 2,366 1,070 1,296
South America 3,024 1,546 1,478 1,953 1,105 848
Rest 204 139 65 685 303 382

M Including hires through consolidations. Consolidations (changes from temporary to permanent contract that were being included) have been eliminated from 2021.

Development

BBVA has worked on the definition of a transversal model of organizational roles with a global job architecture and a definition of
homogeneous competency requirements for comparable functions in the Group. Based on this model, BBVA has launched different
important initiatives, including the following:

—  The "Opportunity" tool, which allows employees to explore new opportunities for growth in the Group, providing a
personalized experience.

—  "Open Mentoring”, which helps employees develop their skills, acquire new knowledge and ideas, as well as expand their
network of contacts within BBVA, and where the figure of the mentor is very important by sharing their knowledge and
experience. The initiative has more than 1,000 relationships in 2022.

—  "Coaching”, with more than 300 internal coaches who have supported the growth of more than 480 BBVA Group
employees.

In 2022, BBVA has continued to promote internal mobility, where the percentage of vacancies filled with internal candidates stood at
60.0% in 2022 (56.7% in 2021) and continues to demonstrate its commitment to the global policy of prioritizing Internal versus
external talent. Talent recruitment activity has been steady throughout the year.

Training

BBVA's training model gives employees a leading role in their own development and provides them with the autonomy to decide their
learning pathways providing them the means to decide their learning itinerary for themselves and how to grow professionally.

The solidity and level of implementation of BBVA's training model facilitates anticipating and the possibility of responding in an agile
manner to the ever-changing training needs of the BBVA Group, its areas, countries and employees.

In order to ensure that employees have the necessary knowledge to be able to face the transformation challenges in which the Bank is
immersed, not only content generated internally by BBVA professionals has been integrated into the training catalogue, but also
current content from external specialists of international prestige. In addition, it has been necessary to establish innovative digital
learning methodologies that adapt to the needs of each employee and enable continuous learning through the Group's training
platform.

This platform provides employees with access to more than 20,000 training resources: MOOCs (Massive Open Online Courses),
podcasts, videos, blogs, communities of practice, portals structured according to areas of knowledge, simulators, etc.; specific
experiences aimed at specialized technical profiles and links to external training platforms of recognized prestige worldwide; or
courses offered by leading educational institutions.

As a result, BBVA continues to stand out and is a benchmark for its ability to innovate and generate training solutions that reinforce a

learning culture in which online training is part of the employee's day-to-day life and their professional growth and development. In the
last 4 years, more than 72% of training was conducted online and in 2022 it was 73%.
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BBVA has a strategic knowledge framework that is structured into 4 large groups: 1) Business, 2) Technology and Data, 3)
Operations, Processes and Internal Control, 4) Agile and Leadership; which in turn contain up to 14 types of specific knowledge that
are made available to the employee through the "The Camp" platform. In 2022, the drive for "The Camp" has intensified as the
accelerator that allows the incorporation of the strategic skills that employees need to advance with the "up/reskilling" that they
require depending on the position they occupy or the projection they want to have in his carrer.

Over the course of the year, the topics related to sustainability, cybersecurity, data, Agile, design and behavioral economics have had
the participation of more than 27,588 professionals who have completed 340,000 hours of training, and all with an average
satisfaction rate of 4.8 (out of 5).

Specifically, and related to the Sustainability strategic priority, in 2022 more than 61,000 employees participated in the various
training initiatives related to this topic by completing more than 66,000 hours of training. Likewise, more than 488 employees have
passed the EFPA-ESG (European certifier) and ISF1 certifications from IASE (international certifier).

In addition, internal/external certifications have continued to play a leading role in training initiatives and have accompanied the
business transformation process, allowing the incorporation of the knowledge and skills that drive the BBVA Group's strategy.

The basic training data for 2022 and 2021 are shown below:

BASIC TRAINING DATA (BBVA GROUP)

2022 2021
Total investment in training (millions of euros) 421 36.0
Investment in training per employee (euros) 364 326
Hours of training per employee 437 44.8
Employees who have received training (%) 97.8 97.9
Satisfaction with the training (rating out of 10) 9.7 9.5
Average participations per employee 31.9 30.8
Amounts received from FORCEM for training in Spain (millions of euros) 1.3 15

M Ratio calculated considering the Group s workforce at the end of each year (115.675 in 2022 and 110,432 in 2021).
@ Ratio calculated considering the workforce of BBVA with access to the training platform.

©) Ratio calculated by dividing the number of total training resources completed divided by the number of unique employees with some resource completed. Ratio calculated
considering the total number of BBVA staff with access to the training platform.

The data on training in 2022 and 2021 are collected in the following tables:

TRAINING DATA BY PROFESSIONAL CATEGORY AND GENDER (BBVA GROUP. 2022)

Number of employees with training Training hours (thousands)
Total Male Female Total Male Female
Management team 4,992 3,310 1,682 165 106 59
Managers 38,070 19,135 18,935 1,895 987 908
Rest of employees 70,028 31,157 38,871 2,959 1,269 1,690
Total 113,090 53,602 59,488 5,018 2,362 2,656

General note: The structure of the 2021 data differs from that published in the 2021 Consolidated Non-Financial Information Report due to changes in the criteria described in
the introduction to the chapter "Main employee metrics".

M The management team includes the highest range of the Group’s management.

TRAINING DATA BY PROFESSIONAL CATEGORY AND GENDER (BBVA GROUP. 2021)

Number of employees with training Training hours (thousands)
Total Male Female Total Male Female
Management team 4,673 3,134 1,539 192 124 68
Managers 37,001 18,368 18,633 1,770 886 884
Rest of employees 66,468 29,274 37,194 2,990 1,242 1,748
Total 108,142 50,776 57,366 4,952 2,252 2,700

General note: The structure of the 2021 data differs from that published in the 2021 Consolidated Non-Financial Information Report due to changes in the criteria described in
the introduction to the chapter "Main employee metrics".

M The management team includes the highest range of the Group’s management.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.
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AVERAGE NUMBER OF TRAINING HOURS "’ BY PROFESSIONAL CATEGORY AND GENDER (BBVA GROUP. 2022)
Total Male Female
Management team @ 32.0 30.9 341
Managers 493 51.0 47.5
Rest of employees 1.1 395 42.3
M Total number of training hours provided to employees divided by the number of employees.
@ The management team includes the highest range of the Group’s management
EMPLOYEE TRAINING (BBVA GROUP. NUMBER, PERCENTAJE)
2022 2021
Number % Number %
Investment in training as a percentage (%) of payroll 0.97 0.91
Effectiveness of the training and development through increased
revenue, productivity gains, employee engagement and/or internal 368.52 355.92

hire rates @
Mnvestment in training / Wages and salaries.

@ Human Capital Return on Investment; a. Total Revenue (EUR) - Gross Margin; b. Total Operating Expenses (EUR)- Administration Expenses; c. Total training related expenses
(EUR); d. Resulting HC ROI (a - (b-c)) / c.

Diversity, inclusion and different capacities

At BBVA, diversity and inclusion are firmly aligned with its purpose and consistent with its values. BBVA is committed to diversity in
its workforce as one of the key elements in attracting and retaining the best talent and offering the best possible service to its
customers. Diversity is addressed in a comprehensive manner with a special focus on gender diversity’, LGTBI+ diversity,
generational diversity and the integration of people with different abilities.

BBVA takes a further step toward gender equality and sets a target of 35% women in management positions by 2024, after having
already achieved the goal set for this year of reaching 40% of women on the Board of Directors by the end of the year. This measure is
a step forward in the commitment to promote equal opportunities and contributes to increasing the number of women in positions of
responsibility. In order to meet these objectives, the following actions have been implemented:

—  Talent management: The Talent Map allows to identify female talent with the capacity to take on new responsibilities in the
short and medium term, prioritizing them in the different T&C processes.

—  Changes to processes: facilitate the professional growth of women through programs such as the implementation of the
Rooney Rule, which ensures that an appropriate percentage of women reach the final stages of the selection process.

- Internal and external visibility of BBVA's female role models: through programs such as Women@BBVA or BBVA Tech
Women, which promote the exposure of BBVA employees in the media and at events.

- Promotion of family co-responsibility and labor flexibility through awareness campaigns and increased parental leave in
some geographical areas.

BBVA works jointly with the Employee Resource Groups (hereinafter ERGs), which are internal work groups launched and managed
on their own initiative by the employees, which promote diversity and encourage professional relationships between people with
common interests. Various ERGs have been created in various geographical areas with which they cooperate when identifying the
needs of collaborators and launching impact initiatives.

The Group has protocols for prevention and action against sexual harassment in the main geographical areas in which it is present,
expressly stating BBVA's rejection of any behavior of a sexual nature or connotation that has the purpose or has the effect of
attacking against the dignity of a person and undertake to apply this agreement as a solution to prevent, detect, correct and penalize
this type of conduct within the company. Likewise, the BBVA Code of Conduct, applicable to the entire Group, expressly mentions the
Group's null acceptance of this type of conduct and its efforts to eradicate it.

-IWG

In terms of gender diversity, in 2022 and 2021 women accounted for:

- 40.0% of the board members of BBVA, S.A., (33.3% in 2021).
—  22.2% of Senior Management (22.2% in 2021)".

- 33.5% of management positions (32.9% in 2021), which would be 39.6% if all branch managers were considered as part of
the management team (39.5% in 2021).

- 59.1% of the business and profit generation positions (57.4% in 2021).
- 30.7% of STEM (Science, Technology, Engineering and Mathematics) positions (30.2% in 2021).

15 BBVA, S.A. in Spain has an equality plan in force since 2010. This plan specifies aspects that will guarantee real and effective equality between women and men.
16 The data published in 2022 differs from those published in the 2021 Consolidated Non-Financial Information Report due to changes in the criteria described in the introduction
to the chapter "Main employee metrics".

This category corresponds to Management level |. The Management Level is an organizational attribute that aggregates and aligns different categories of roles within the
organization for homogeneous analysis in the Group.

This English version is a translation of the original in Spanish for information purposes only. In case of a discrepancy, the Spanish original will prevail.



BBVA

- 25.3% of Middle Management positions (25.2% in 2021)".
- 34.0% of Junior Management positions (33.4% in 2021)"°.
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The distribution by age and gender of the Board of Directors and Senior Management for 2022 and 2021 is shown in the following
tables®.

DISTRIBUTION OF MEMBERS OF THE BOARD OF DIRECTORS AND SENIOR MANAGEMENT BY AGE STAGES (BBVA
GROUP. PERCENTAGE)

2022 2021
<30 30-39 40-49 250 <30 30-39 40-49 250
Board of Directors — — 6.7 93.3 — - 6.7 93.3
Senior Management — — 33.3 66.7 — — 333 66.7

DISTRIBUTION OF MEMBERS OF THE BOARD OF DIRECTORS AND SENIOR MANAGEMENT BY GENDER (BBVA GROUP.
PERCENTAGE)

2022 2021
Male Female Male Female
Board of Directors 60.0 40.0 66.7 333
Senior Management 77.8 22.2 77.8 22.2

With regard to LGTBI+ diversity, BBVA has implemented various measures to ensure open and prejudice-free work environments. In
Spain, BBVA holds the presidency of the Business Network for LGTBI Diversity and Inclusion (REDI for its acronym in Spanish), the
first business association in Spain created to promote an inclusive and respectful environment in organizations; in Colombia, BBVA
received the Friendly Blitz certification that recognizes it as a friendly entity with the LGTBI+ community; and in Argentina, BBVA
formed a strategic alliance with the organization Contrata Trans to implement a project for the labor insertion of transgender people.
Similarly, in 2022, BBVA has published and shared internally an awareness and accompaniment guide for trans employees, a manual
to facilitate and raise awareness of gender transition and a guide on family diversity.

BBVA has expressed its commitment to the social integration of individuals with different abilities. It has an ERG related to different
abilities which organizes talks to raise awareness of this issue. There are numerous initiatives in all the geographical areas to boost
the inclusion of people with different abilities, such as grants to students and programs for the incorporation of people with different
abilities, with the collaboration of specialized organizations and companies, as well as educational centers and universities. In Spain, a
pilot program in collaboration with the Adecco Foundation for the incorporation of people with intellectual disabilities into the
workforce has been launched, and the collaboration with the Specialisterne Foundation has continued, through which people with
Asperger's syndrome are incorporated into different roles in the organization. In Mexico, together with the BBVA Foundation, the
BBVA "Chavos que inspiran" (Youth who inspire) scholarship was extended to support disabled students with a vulnerable
socioeconomic profile. In the last two school years, the Bank has supported 532 students with disabilities and also launched the first
call center trained to serve visually impaired customers, being pioneers in Mexico in offering this service.

As of De